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Always first with the newest and the best in shoe materials, Harvard now brings you 
genuine Goodyear Air Foam treated with amazingly popular CHLOROPHYLL. Here's extra 
sales appeal and extra comfort with no extra manufacturing operation. Harvard Foam-Tex 
combined to Kidko leatherbase socklining material is as easy to handle as your regular 
socklining. Ask us about this today. 
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OUT OF Born SWES OF THE MOUTH 


One voice espouses American democracy, the other 
communist leadership 


BE FEINGLASS, Midwest regional 
AA. director of the International Fur & 
Leather Workers, got an unexpected 
taste of democracy in action when he 
was recently invited to speak before 
the Wisconsin Tanners Production 
Club. In his address Feinglass stated, 
“Our union continues to suffer the 
slings and arrows of certain out- 
rageous critics... in particular 
from the editors of an industry mag- 
azine. For them, the Fur and Leather 
Workers Union simply does not exist 
as an organization run by American 
workers for the purpose of improving 
their conditions as workers. We are 
a ‘diabolic conspiracy’ dedicated to 
the overthrow of this nation.” 

Whereas Leatuer AND SHOES is 
the only publication in this industry 
that has spoken out consistently 
against the Communist — influence 
within the leadership of IFLWU, we 
are of course the “outrageous critics” 
to whom Feinglass refers. 

We thought that our many edi- 
torials of the past would have made 
it quite clear to Feinglass and other 
IFLWU officials why we are = so 
strongly critical of this union's 
Commie-line leadership. It appears, 
however, that they need another look. 

The “Diabolical Conspiracy” 

Feinglass states sarcastically that 
we believe the IFLWU leadership to 
be a “diabolical conspiracy dedicated 
to the overthrow of this nation.” His 
sarcasm is an effort to pooh-pooh the 
idea down. Well, let’s see. 

The U.S. government, through its 
Supreme Court, has ruled that the ob- 
jective of the U.S. Communist Party 
leadership is the overthrow of the 
U.S. government by subversion and 
foree. An increasing number of 
these Communist leaders is being put 
on trial for this conspiracy, while 
others have already been found 
guilty. Among those scheduled for 
trial—and almost certain to be con- 
victed—is William Z. Foster, head of 
the U. S. Communist Party. And 
here is Abe Feinglass’ telegram to 
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this same William Z. Foster on the 
latter’s 70th birthday last year: 

“We of Chicago are grateful that 
many years of your life were spent in 
our community enriching the mili- 
tant tradition of our labor movement. 
4 Your courageous leadership and 
militancy will help the American 
working people meet the tremendous 
task history now imposed upon them 
in the struggle for peace, security 
and a better day for all mankind. 
May your life and leadership con- 
tinue for many long years.” 

Well, Abe, where do you get the 
right to say “we of Chicago”—to 
commit the hundreds of non-Com- 
munist workers of your territory to 
greeting the leader of American Com- 
munism ? 

This is the same William Z. Foster 
who has openly declared that in a 
war between the U.S. and Russia, he 
and all his l. S. followers would side 
with Russia. 

It is the same Foster who dedicated 
a book of his “To my great-grandson 
Joseph Manley Kolko. who will live in 
a Communist United States.” 

It is the same Foster who states, 
“People who think the revolution is 
impossible in America are going to 
be deceived.” 

How do you reconcile the gross 
contradiction of your stand: on one 
hand claiming your American pa- 
triotism and love of democracy. and 
on the other paying reverent respect 
to the “courageous leadership” of a 
man who is determined to see our 
way of life crushed and supplanted 
by a Communist dictatorship? What 
color glasses do you wear, Abe? 

When the CLO booted IFLWU out 
of its board of 
judges declared in the verdict: 


organization, — its 
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“The basic question posed by the 
charge against IFLWU «is whether it 
is an honest trade union, genuinely 
devoted to the advancement and 
cause of American labor and Ameri- 
can democracy, or a union whose 
policies and activities are determined 
by the Communist Party. There can, 
in the light of the evidence, be only 
one answer. The IFLWU has for 
years followed the tortuous paths of 
the Communist Party. The Com- 
mittee unanimously concludes that 
the policies and activities of IFLWI 
are consistently directed toward the 
achievement of the program and the 
purposes of the Communist Party 
rather than the objectives and _poli- 
cies set forth in the CIO Constitu- 
tion.” 


Dominated By Commie Party 

When IFLWU was under investi- 
gation by a House subcommittee 
Representative Max Schwabe  de- 
clared that “there can be no ques- 
tion” that “the union is dominated 
by members of the Communist 
Party.” This same subcommittee. 
after a detailed study of all the evi- 
dence brought forth in the hearings, 
declared, “It is apparent that the 
treasury of the international union 
and its affiliates serve as a source of 
revenue for subversive Communist- 
front organizations, both in our coun- 
try and abroad.” 

And today we see 
IFLWU’s leaders—Potash, Schnei- 
der, Klig—up for deportation as “un- 
desirables” because of their proven 
Communist ties; and Potash, a high- 
ranking IFLWU_ vice-president, al- 
ready one of the infamous “Eleven” 
charged with conspiracy to overthrow 
the U. S. government—a_ charge 
which Feinglass is reluctant to accept, 
despite the overwhelming evidence. 

The country once boasted an 
“Honest Abe.” We suggest that if 
Abe Feinglass would live up to the 
name, he decide which side of his 
mouth he’s going to speak out of, 
rather than trying to speak from both 
sides at once. 
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ONCO INNERSOLES 


Not just one but the right combination of the essential 
qualities in an innersole has made ONCO the one inner- 
sole Balanced For Perfect Performance. A few of these 
qualities are: 


BREATHE-ABILITY—ONCO permits the pores of the 
foot to function in a perfectly normal manner, 
thereby allowing the foot to breathe naturally 
and freely. 


COMFORT DEPTH—ONCO makes possible the 3rd 
dimension in shoe fitting—the ability of ONCO 
to conform instantly to the individual shape of 
the foot. 


TRANSVERSE RIGIDITY —ONCO's Transverse Rigid- 
ity preserves and holds the original bottom 
lines and the upper shape for the wearing life 
of the shoe. 


FLEXIBILITY —ONCO, by means of a controlled proc- 
ess, retains its flexibility under all conditions 
and will not harden, crack, curl, swell or shrink. 


UNIFORMITY —ONCo is scientifically made in preci- 
sion fashion. Every innersole is exactly alike in 
quality, thickness and texture. 


STRENGTH—ONCO is made with Solka, a unique and 
highly purified cellulose fibre, produced only 
by Brown Company, which assures stronger 
internal ply strength and longer wear. 


These are qualities that manufacturers, shoe buyers and 
retailers have found in ONCO for over two decades. 
Over one billion pairs of shoes have been built with 
ONCO during the past 15 years alone—an average of 
over 75 million pairs of shoes a year—positive proof 
of ONCO's leadership in the innersole field. For more 
information write Dept. HC-11in our Boston office. 


BROW "'N QUALITY COMPANY, Berlin, New Hampshire 
ay CORPORATION, La Tuque, Quebec 
General Sales Offices: 150 Causeway Street, Boston 14, Massachusetts 
Dominion Square Building, Montreal, Quebec 


SOLKA & CELLATE PULPS + 
KOWTOWLS + 
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BERMICO SEWER PIPE, CONDUIT & CORES + 


NIBROC TOWELS + NIBRO 
CHEMICALS 


SOLKA-FLOC + NIBROC PAPERS * 


ONCO INSOLES « 
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Stylescope 


SUBTLE STYLE CHANGES SEEN AT NATIONAL SHOE FAIR 


QO” of the National Shoe Fair held in Chicago came some 
subtle changes to the Spring women’s shoe fashion picture. 
Most outstanding innovation was the emergence of the ex- 
tremely pointed toe last which is the latest development in 
the evolution of tapered toes launched a few seasons back. 
This last features conventional width through the tread or ball 
and then a sharply pointed toe, giving an almost triangular 
.. effect to the front of the shoe. Black patent leather as an 
~ all-over material and as trim proved itself with unusually 
strong acceptance. This leather with white stood out as an 
outstanding high fashion note. Sandalized pumps with a softer, 
_ more curvaceous band styling were good, as were T-straps 
’ which now seem to have staged an important revival. Large 
toe openings once again look good, these used in styles high- 
lighting light-looking vamps. 
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A. Smart pump on new 
pointed toe last, designed for 
black patent with white trim 
studded with rhinestones. 
Heel very slender to comple- 
ment new last. 


B. Sandalized pump with 
open inside shank. Softly 
draped bands caught in 
smart side loop. 


C. Newest idea in T-straps, 
with naked quarter, very 
open styling featuring high- 
riding theme. 


D. Large toe opening fea- 
tured in this design with 
completely naked quarter. 
Vote smart asymmetric lines. 
Good in reptile leathers. 


November |5, 





YOU AND YOUR 
CUSTOMERS 
BOTH GET MORE... 


when you specify 
England Walton 
sole leather 





It costs no more for England Walton sole leather than for 
ordinary brands. Yet you're getting top quality by every standard 
— the result of 100 years’ experience in making 

fine leather soles. And you can bank on it that no 

expense is spared to maintain this leadership. 


For complete satisfaction — and profit — and the 
ultimate user’s enjoyment of the finest value 
— specify England Walton sole leather. 


ENGLAND WALTON DIVISION, A. C. LAWRENCE LEATHER CO. 


BOSTON + CAMDEN + PEABODY - NEW YORK «+ ST.LOUIS + COLUMBUS + MILWAUKEE - LOS ANGELES 


SAN FRANCISCO + ASHLAND, KY. + NEWPORT, TENN. + HAZELWOOD, N.C. 
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WHAT Are TopAy’'s TANNING CosTs? 


Computing today’s costs involves new factors to account for 


N the last six months, I have talked 

to many of the financial and cost 
men in this industry. It has helped 
me form a picture of their thinking 
‘and of some of the phases of costs 
that are being developed more rap- 
idly these days. 

it has been pretty well accepted by 
" these men that depreciation on orig- 
- inal cost is a far cry from the expense 
’ of replacing worn-out equipment. As 
the common denominator of value 
_ has changed so materially since the 
1930's, the money required to main- 
tain properties has doubled — even 
tripled. Be informed through your 
* cost department of the effect that the 
weakening of the dollar is having on 
your costs today. 


High Overhead 

Another phase of industry that is 
gaining more attention involves over- 
head. The Council has hammered 
hard on the point that volume is not 
always the answer to high overhead. 
Back in 1936, overhead as a tanning 
cost was not as serious a matter as 
it is today. But what happened? 
First, we incurred social security 
taxes, unemployment taxes, higher 
workingmen’s compensation rates, 
vacations, holidays with pay, a sec- 
ond then a third week’s vacation 
with pay, many types of social insur- 
ance, even bonuses. These items have 
really snowballed — and our over- 
head with it. But more and more 


NOTE: Talk delivered before Fall meeting 
of the Tanners’ Council, Chicago, Oct. 25-24 


By George Wightman 


Secretary-Treasurer 


Northwestern Leather Company 


members of this industry are recog- 
nizing these costs as incurred by em- 
ployment as being attached inevit- 
ably to labor. 

This leads into a subject that is 
gaining more and more notice—fixed 
and variable costs. We all know that 
it takes labor, tanning materials, and 
hides to make leather. But examine 
many of the expenses usually classed 
as overhead. The repairs to your 
machinery go up when production 
is up: your fuel, electricity and water 
bills go up when production in- 
creases, as the number of your em- 
ployes increases. The staff in the 
office that you maintain to handle 
payrolls increases as does the num- 
ber of foremen. Even fire insurance 
and real estate taxes are related to 
the greater process stocks you have 
to carry to maintain greater produc- 
tion. 
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There are but few costs that are 
fixed when production is increased. 
The trade discounts we allow increase 
and selling administrative costs seem 
to follow when our volume goes up. 
As has been pointed out many times, 
the real danger comes when volume 
goes down and the variables that in- 
creased on the way up are not re- 
duced by decisive action on the way 
down. 

I do not know of a tanner who 
can buy a car of hides and make one 
grade of leather out of it. Generally. 
several kinds, weights, and grades 
are the inevitable result of a pur- 
chase of a car of hides. Here is 
where standard costs and yields can 
be of value. 


Residual Leather 

The historical problem of tanners 
has been residual leather after a run 
is over. It takes time to set up stand- 
ard labor, material, and overhead 
costs on major divisions of your pro- 
duction. It takes a little courage to 
charge the premium end of the hides 
you buy against the first leather you 
sell. But the benefits obtained in 
lower unit costs of your slow money 
items will repay you over and over 
again by reducing losses on the dis- 
posal of the balance of your finished 
leather. 

Budget-making should not be left 
to the comptrollers of companies or 
the government. There are many 
types of simple budget methods that 


(Concluded on Page 39) 
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Like all Celastic Box Toes, 
the one shown in this un- 
retouched “cutaway” 
photo has served its owner 
well. He is Mr. Paul E, 
Fudge, of Nashville, Ten- 
J nessee. Occupation: tele- 

phone linesman. Mr. Fudge states: “My 

shoes have to take a lot of punish- 

ment and with these | never ex- 

perienced any toe discomfort 

due to loose linings.” 








It’s a Rugged Job 


BUT “CELASTIC” BOX TOES 
ASSURE TOE COMFORT 


The wearer may not know his box toes are “Celastic” nor even that he 
has box toes in his shoes, but he does recognize toe comfort and pleasant 
toe freedom without wrinkled toe linings. 
“Celastic” is designed not only for rough usage, but for every day 
comfort in shoes of many styles... men’s, women’s and children’s. 
“Celastic” duplicates the contours of the toe of the last and forms a 
structural shape over the toes. Because of this “‘Celastic” is a measure of 
quality protection for the designer and manufacturer ...a feature that 
builds customer loyalty for the retailer. It assures proper preservation 
of toe style and toe comfort, in play shoes, in street shoes... and in *Celastic is a registered trademark of the Celastic Corp. 


work shoes. 
UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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The Parallel Of Sales Apathy In 
MeEN’s CLOTHING AND Men’s SHOES 


Both industries are worried— but “education” may be the answer 


I: the manufacturers of men’s shoes 
had held a_ national convention, 
the words, ideas and problems ex- 
pressed couldn't have been more 
closely duplicated. But actually it 
was the convention of the Men’s 
Clothing Manufacturers Association 
held in New York just one month 
ago. In this article we’re going to 
show the close similarity of the prob- 
lems existing between the producers 
of men’s shoes and the producers 
» of men’s clothing. 

_ We believe that this similarity is 
' highly significant in obtaining a 
good analysis of past and current 
problems, and in providing some im- 
portant insights into future outlook 
) for improved sales and how this may 
> be accomplished. 

One of the speakers at the men’s 
clothing convention was I. M. Cohen, 
executive vice-president of Joseph H. 
Cohen & Sons. He stated, “In 1918 
' the men’s clothing industry turned 
- out 21,000,000 suits. In the first six 
months of 1952, despite a vast in- 
/ crease in adult male population, only 
~ 9,000,000 suits were made, of which 
ponly 7,000,000 were of regular 
' weight.” 

(Note: In 1922 the men’s shoe in- 
dustry made 95,000,000 pairs. In 
1951, despite a vast increase in adult 
male population, the industry turned 
out approximately the same civilian 
pairage. More significantly, per cap- 
ita consumption of men’s shoes in 
1922 was 2.47 pairs. In fact, from 
1922 to 1929, this consumption was 
2.20 pairs or better annually. In 
1951, even with nearly 20,000,000 
pairs of military shoes (almost 20 
percent of total men’s output), per 
capita consumption was only 1.93 
pairs—and every year since 1948 it 
has been below two pairs.) 

Said Cohen further, “It’s getting 
so a fellow doesn’t think he’s well 
dressed unless he’s wearing an old 
pair of baggy trousers, a faded denim 
shirt, and canvas shoes tied with a 
rope instead of laces.” 


(Note: Men’s shoe manufacturers 
continue to bewail similar conditions 
in footwear — the “trend” toward 
careless, sloppy dress and the detri- 
mental effect on sales of dress shoes. 
Note the phenomenal sales of cheap 
rubber-canvas footwear, with conse- 
quent loss to dress shoe sales, in the 
past couple of warm-weather seasons, 
with more to come.) 

Another speaker. Jacob S. Potof- 
sky, president of the Amalgamated 
Clothing Workers of America, CIO, 
declared, “The plain fact is that the 
American male today is not ade- 
quately dressed.” Potofsky urged a 
leveling out of the peaks and valleys 
of production, and also that the 
clothing industry should be more ag- 
gressive in striving for a larger share 
of the consumer dollar. 


Strong Promotional Program 


Benjamin Projan, president of the 
National Association of Retail Cloth- 
iers and Furnishers, advocated a 
strong promotional program “to put 
more clothes on more men and get 
us a bigger piece of that spending 
dollar.” This was further supported 
by another speaker, Morton J. Baum, 
leading Rochester, N. Y., clothier, 
who said, “We must do much more 
to bring the merits of our products 
to the attention of the consumer and 
thus encourage him to give us a 
larger share of his disposable in- 
come. 

(Note: This same problem of get- 
ting a larger share of the consumer 
dollar has also plagued the men’s 
shoe industry. For example, from 
1929 to 1942. consumer expenditures 
for footwear amounted annually to 
around two percent of total expendi- 
tures. In 1948 it fell to 1.69 percent; 
in 1949 to 1.62: in 1950 to 1.60; 
and in 1951 to 1.57 percent. This ap- 
plies to all footwear combined. But 
the men’s branch suffered heavier 
declines because it has produced and 
sold a smaller proportion of shoes 
indicating that it received a propor- 
tionately smaller percentage of the 
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share of consumer spending for foot- 
wear. ) 

Lowell E. Hawthorne, general sales 
manager of American Woolen Co., 
another speaker on the convention 
program, pointed out that the “some- 
thing new” that clothing manufac- 
turers and retailers were always clam- 
oring for, was now on the market in 
a profusion of items—in styles, ma- 
terials, colors, patterns, etc. But this, 
he said, only created confusion, had 
not helped sales. Moreover, clothing 
makers and sellers, despite their pe- 
rennial clamor for the “new,” showed 
reluctance to stray from the conven- 
tional and orthodox items. 

(Note: Very similar conditions 
have continued to exist in the men’s 
shoe industry. The consistent de- 
mand of manufacturers and retailers 
alike for “something new”—yet when 
all the scores are in we find the heavy 
dominance of the familiar patterns, 
materials, styles, colors, etc. It 
proves to be clamor without convic- 
tion.) 

All this contains high significance 
in analyzing the market, now and 
ahead, for men’s footwear. Two 
things are obvious: stagnation of 
production of men’s shoes, and ac- 
tual decline in per capita consump- 
tion. Over the past 30 years, output 
of men’s non-military shoes has re- 
mained virtually static at around 90 
to 95 million pairs annually, despite 
a steady and substantial growth in 
adult male population. No other 
branch of the industry, with the ex- 
ception of boys’ and youths’ shoes, 
has failed to show a steady and ap- 
preciable growth in output over these 
30 years. For example, today we’re 
producing about 43 percent more in- 
fants’ and babies’ shoes, 100 percent 
more women’s shoes, and about 45 
percent more misses’ and children’s 
shoes. 

While most of these branches have 
also shown a gain in per capita con- 
sumption, men’s shoes have shown 
a decline in per capita consumption. 


(Concluded on Page 40) 
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Stain uppers? 
Not this filler 





@ You never have an FD from filler stains with Armstrong’s Cold 
Bottom Filler. It contains no harmful petroleum products to stain 
even the most delicate leathers. Because it’s non-thermoplastic, this 


filler needs no preconditioning, always stays flat and flexible in wear. 


For a trial pail, call your Armstrong representative or write 
Armstrong Cork Company, Shoe Products Department, 8811 


Arch Street, Lancaster, Pennsylvania. Available for export. 


Armstrong’s Cold Bottom Filler 


one of Armstrong’s quality shoe products 





CUSHION CORK® ¢ CORK COMPOSITION ¢* CORK-AND-RUBBER MATERIALS 
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To bring out the best in your leather... 


Be sure to use 
Cyanamid Tanning Specialties 


BETASOL® OT Wetting Agents, the most powerful wetting 
agents available for tanning, are ideal for many tanning 
processes . . . soaking and dyeing operations . . . pearling 
suede . . . wetting back-crusted or pearled leather . . . brush 
coloring of flame coating . . . oiling-off, finishing, pasting. 


Other performance-proved Cyanamid Tanning Specialties include: 


: 
CUTRILIN® Bates ... pancreatic ‘‘bates ot choice’ in the tanning industry. 
TWECOTAN® = Tanning Extracts*. . . blends to meet specific tanning requirements. 


DYEWOODS and Extracts*.. . a full line for every important need. 


TANAK® Synthetic Tanning Agents . . . ideal for improving the quality of leather during both chrome 
and vegetable tarming. 
TANAK®MRX TanningAgent...widely preferred by experienced tanners for upgrading white and colored leathers. 


Our technical service staff will be glad to advise you on the most effective use of these products in your process. 
Literature available upon request. 


AMERICAN Cranamid COMPANY 
INDUSTRIAL CHEMICALS DIVISION 
30 Rockefeller Plaza, New York 20, N.Y. 


In Canada: North American Cyanamid Limited, Toronto and Montreal 
y' ” 


*Made by Taylor White Extracting Company—Cyanamid sole distributors. 








helps you to score more sales 


When producers of sports equipment choose genuine 
leather it is because of its toughness, flexibility, and 
long life. Fashion designers choose it because of its 
handsome appearance, over-all smartness and wide 
sales appeal. Your customers choose genuine leather 
because they know it’s the only material that effect- 
ively combines all these properties in one product. 
This combination is made possible by your tanner. 
He selects top grades, then gives each hide the 
highly specialized, careful processing that makes it 
a delight for you to work with and use on your 
products. 
So to increase your sales... 

make it better... make it leather! 


© Se 
AMERICAN a COMPANY 


INDUSTRIAL CHEMICALS DIVISION 


30 Rockefeller Plaza, New York 20, N.Y. 


In Canada: North American Cyanamid Limited, Toronto and Montreal > 











NEW DEVELOPMENTS 


What industrial science is doing to improve the job 


SLIP-IN INSOLE 


The idea of using a slip-in insole 
is hardly new; yet here is one that 
not only may be slipped into any 
shoe of fitted size, but has a purpose 
in it all. It may be taken apart for 
cleaning and washing; it may utilize 
different kinds of fillers; it may incor- 
porate a toe pocket for open-toed 
shoes; and it may be made eco- 
nomically. 

This illustration gives some indi- 
cation of how all this is done. Shown 
are three layers that comprise the 
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insole; these are cut in one piece. 
The two end sections make the bot- 
tom, and the center section the top. 
These pieces placed atop one another 
are edge-stitched. The top layer is 
later cut open at the heel breast line 
for the subsequent insertion of a suit- 
able filler. 

To prevent fraying of the edges, 
folding or heat attrition may be done. 

The materials possible include any 
of the vinyls, as rayon or nylon. A 
material of elastic qualities is help- 
ful in order that the cover may tightly 
encompass the filler. For those who 
wish to use this insole without stock- 
ings on the foot, a cover of stocking 
material may be used. The insole in- 
sertion recommended is any one of 
the various types of cork composi- 
tions in sheet form; or any desirable 
substance. 

Source: Marie Cecile, V. Fortier, 
Brookline, Mass.; Pat. No. 2,559,014. 


TANNING PROCESS 

This apparatus claims to expedite 
the tanning process and enhance the 
quality of the finished product. 
Leather, while immersed in tanning 
liquor, is caused to bend repeatedly 
from end to end by being guided 
over and around rollers positioned 
one above another in two opposed 
series at opposite sides of a tanning 
liquor tank. These rollers are 
straightened out by being supported 
by conveyor bands, arranged to move 
between the rollers for controlled 
periods of time. The primary object 
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of this treatment is to eject tanning 
liquors from the leather daring the 
bending. and for fresh liquor to be 
re-absorbed into the leather during 
those periods when it is in unflexed 
condition. 

The absorption of liquor by the 
leather while in its unflexed state is, 
to a large extent, an unforced process. 
This is opposed to the forced ejec- 
tions of liquor consequent upon the 
bending of the leather and is depend- 
ent upon the absorbent properties of 
the leather itself. 

An important feature of the inven- 
tion is the time control of those 
periods during which the leather is 
in a straight and unflexed condition. 
This time control may be achieved in 
various ways. For example, by vary- 
ing the distance between the rollers 
over and around which the leather is 
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guided; or varying the speed at which 
the leather is passed around the ap- 
paratus. 

When leather is so treated, during 
the early stages of a tanning opera- 
tion tanning liquor is ejected or 
squeezed from the leather from the 
concave side—whether grain or flesh 

of a bend by compression of the 
fibers on that side only. Therefore, 
in most cases it is desirable that the 
leather be bent alternately from one 
side to the other. Also, the only 
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periods during which tanning liquor 
is able to penetrate to the middle of 
the leather (to any appreciable ex- 
tent) are those which exist between 
the bending actions. 

Therefore, the flexng or bending 
periods provided by this apparatus 
are multiplied initially to a maximum 
for each side of each piece of leather. 
If, for example, a maximum degree 
of tanning is required throughout 
the thickness of the leather, the non- 
flex periods are so controlled and are 
of such duration that sufficient time 
is permitted for the leather to ab- 
sorb liquor to its maximum capacity 
—as far as is practicable—during 
each period. The depth to which tan- 
ning liquor may penetrate to the in- 
terior of the leather, and the degree 
to which the tanning process is car- 
ried out, may thus be controlled by 
lengthening or shortening the non- 
flex periods of absorption. 

Source: Evan George Blundell- 
sands, Liverpool, England; Pat. No. 
2,599,503. 


EXPANSIBLE SHOE 


The idea of a shoe or slipper that 
can be expanded or contracted to fit 
varying lengths of feet is shown in 
this drawing. The idea of the con- 
struction stresses a toe and heel part 
that actually comprise two separate 
parts, except for the sole connections. 





A slide-rule like arrangement in 
the shoe bottom makes this unique 
construction possible. The drawing 
indicates how one lift functions both 
as a kind of heel and continuation 
of the forepart sole area. Where the 
continuation of the forepart soling 
partially overlays the heel area, fur- 
ther protection is afforded through 
a kind of top layer that also functions 
as a sock lining or heel pad. _ 

The top sections of the shoe may 
be connected either by adjustable 
straps or lacing. 

Source: J. Rosenzweig, New York 
City; Pat. No. 2,523,449. 
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Full extent of revived retail shoe business 
this year not yet fully appreciated by trade, prob- 
ably won’t be until well after New Year. This is word 
of Julius Schnitzer, chief of National Production Authority's 
Leather Division. Schnitzer, in exclusive interview with 
Joseph Huttlinger, L&S’ Washington correspondent, claims 
that while value of retail shoe sales in '52 will probably 
show only an advance of 5%, actual gain in volume will be 
more than double this percentage. 


Reasons for sales increase primarily two- 
fold: favorable tone to retail business apparent from very 
beginning of year encouraged shoe retailers to fill in lines, 
increase inventories. This enabled retailers to avoid repeti- 
tion of 1951 when many sales were lost due to inadequate 
stocks. 


Second reason well known: lower shoe 
prices. As consumer hard goods prices advanced (washing 
machines, stoves, refrigerators, TV sets, etc.) shoe prices 
declined. This wasn’t missed by bargain-hungry buying 
public. Result was trend back to soft goods, particularly 
apparel. Gain in dollar volume doesn’t truly reflect increase 
in pairage sales because of lower unit prices. 


Schnitzer believes price is key to shoe sales 
today. Leather Division head says as long as shoe indus- 
try can keep public convinced that shoe prices are low as 
possible, quality high, it will find good reception. Current 
public feeling that shoes are “good buys” very likely to raise 
per capita consumption of civilian footwear in 1952 over 
the 3.2 pair mark, higher than either 1950 or 1951. 


If shoes remain “good buys,” Schnitzer feels 
production and retail sales in the first half of 1953 will be 
at least equal to and possibly slightly above first half 1952. 
However, industry must now emphasize “seasonality, style 
and quality” in order to keep public shoe conscious. Shoes 
must be sold for specific use, such as dress and street shoes 
for normal wear, casuals for vacations, sport, relaxation, etc. 
This has worked for both men’s and women’s clothing, should 
for shoes. 


Causes behind so-called “false boom” in 
hide and skin and leather prices now becoming ap- 
parent. Ordinarily, with rawstock supplies more than 
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“adequate,” due to soaring slaughter rate, and hide quality 
seasonally poorer, prices should have declined as predicted. 
Instead, hides and skins have taken on new strength, tanners 
continue to buy, and leather prices are once again on up- 
grade. Reason is unexpected fast clip of shoe orders over 
past few months, spurred on by activity in nation’s retail 
stores. 


Underlying basis of boom is healthy, even 
though end result may not be. Retailers, remembering 
sales lost over past year because of incomplete stocks, late 
deliveries, have ordered “earlier and more” than customary. 
Shoe manufacturers, caught with low leather stocks, have 
been forced to buy leather, regardless of price. Tanners, low 
on rawstock and finished leather, have no choice but enter 
hide market actively. 


End result may be rise in shoe prices. This, 
more than anything else, could spoil prospects for active busi- 
ness in first half 1953. Shoe manufacturers and retailers well 
aware of this, will do anything to maintain lists near current 
levels. But tanners, caught “in-between” as usual, may be 
the losers. 


Volume shoe manufacturers, responsible for 
recent trend “back to leather,” could just as easily instigate — 
an “away from leather’ movement. Everything depends — 
upon price. If shoeman is not able to maintain his prices 
where he wants them with leather, he will shift to synthetics. 
Volume producer of medium and low-priced footwear can 
do this whereas makers of higher-priced shoes must stick 
with leather regardless of price. 


Thus tanners w:uld have choice of raising 
leather prices to keep pace with rawstock rises and lose 
many volume customers or keeping prices down, shaving 
profits to bone, but retaining customers. Not much of a 
choice. Tanners remember well what hi.ppened last time, 
also aware that customers lost this time .nay never return. 
Packers would do well to remember this as they go along 
with rising tide of temporary seller's market. 


Total of 389,000 employes on payrolls of 
leather and leather products manufacturers during 
Aug., Bureau of Labor Statistics reports. This represented 
gain of 10,000 over July and 7,000 over Aug. 1951. 
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TANNERS CAUGHT IN SQUEEZE AGAIN 





STRONG HIDE MARKET 
FORCES NEW ADVANCES 


Leather Keeps Moving But 
Reaction Feared 


New strength in the hide and skin 
market late last week forced the ma- 
jority of the nation’s tanners to raise 
their finished leather prices this week 
despite general misgivings over buyer 
reaction. 

The hide market, although slowed 
this week by the Armistice Day holi- 
day, continued to show a firm tone 
as big and independent packers held 
to one-half to one cent increases es- 
tablished last week. Thus it con- 
tinued to amaze the entire leather 
and shoe trade which normally ex- 
pects rawstock prices to show a 
decline at this time of year. 

Contrary to expectations, hide and 
skin prices remained on the upgrade 
rather than downgrade. Factors 
which normally would force down 
prices — poorer quality hides of 


winter take-off and a_ record-high 
slaughter—had little effect as tanners 
continued to buy rawstock, spurred 
on by new orders for leather. 


Seller’s Market 

The unexpected changeover from 
a buyer’s to seller’s market, which 
confounded many of the experts, ap- 
peared to stem from several factors. 
Speculative buying of hides and 
leathers was one although in itself, 
the volume was not large enough to 
justify the market strength. Of more 
moment were reports of good retail 
activity and high expectations of an 
active spring. 

Whatever the reasons, and there 
was much speculation on them this 
week, shoe manufacturers were buy- 
ing leather, demanding early deliv- 
ery, and showing not too much price 
resistance as yet. Tanners, on the 
other hand, operating on low hide 


‘and skin stocks, were forced to enter 


the rawstock market actively, watch 
prices rise again. 

Lightweight calf leathers felt the 
full impact of the new boom. An in- 
crease of five cents in the price of 
lightweight calfskins late last week— 
to 50c per pound—was followed this 
week by a similar four- to five-cent 
increase in lightweight calf leather 
Shoe manufacturers, particu- 
larly those making medium and vol- 
ume priced lines, balked at the in- 
creases, threatened to pull out of calf 
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in favor of lightweight kip leathers. 
Users of better grade calf had no 
choice but to go along with the in- 
creases when they needed leather. 

Some calf tanners were loath to 
increase prices on full replacement 
basis, fearing strong buyer reaction. 
Others went all the way in the hope 
it would discourage buying until the 
market “readjusted.” 

One hitherto uncounted factor in 
the rising market was the unexpec- 
tedly high level of shoe production. 
With higher labor costs around the 
corner, many shoemen were trying 
to get a jump on higher costs by 
turning out more shoes before forced 
to boost employe wages. 


LEATHER ON TV 


Forthcoming television network 
shows to feature material prepared 
by Leather Industries of America 
include the Margaret Arlen Show 
(WCBS-TV) on the following dates 
and times: 

Nov. 18 at 4:00 p.m.—Leather in 
Your Home. Guest speaker, Donald 
H. McCree will talk on use of leather 
in home products. 

Nov. 26 at 4:00 p.m. — Xmas 
Shopping in Leather. Presentation 
of leather gifts, shoes and slippers 
and choice Christmas gifts. 

Dec. 1 at 4:00 p.m. — Foot Care 
and Health featuring Dr. Lewis, one 
of America’s leading foot care spe- 
cialists. 

Two programs on the Mrs. U.S.A. 
Show (NBC-TV) during this month 
will feature leather. Dates will be 
announced this week. 


“HOLD PRICES" TALK 
PLEASES OPS OFFICIAL 


Sees Little Change Ahead 
For Year 


A new flurry of hold-the-price-line 
talk—particularly on hide and skin 
prices—is pleasing top officials of the 
Office of Price Stabilization. 

“It’s good to see shoe and leather 
industries urging their members to 
maintain prices at a level below the 
ceiling prices,” says one OPS official 
close to the industry. 

“If the price situation were to get 
out of hand, we'd have to put back 
the ceilings, which we don’t want to 
do,” he says. 

This official adds: “I can’t see any 
great change in shoe prices for the 
rest of the year. After all, a number 
of large shoe retailers have an- 
nounced prices, and are committed at 
least for the rest of this year. And 
these retailers set a pattern and stiff 
competition for the rest of the in- 
dustry. 

The official, who has been watch- 
ing calfskin prices with concern for 
two months, pointed out that they 
are about 50 cents a pound. The ceil- 
ing price is 65 cents, and the OPS 
has a retrigger point of 80 percent 
of ceiling, or 52 cents a pound, for 
reimposing ceilings. 

“There may be a switch to kip- 
skins,” he said. “If the price of calf- 
skins continues high, some of the 
kipskins, particularly the lighter 
ones, may be used by more and more 
tanners and shoe manufacturers. 


UNITED LAST OFFICIAL AND WIFE 
SLAIN BY BURGLAR IN READING HOME 


New England shoe circles were 
stunned this week by news of the 
shocking murder of Oscar Stanley 
Porter, director of research at United 
Last Co., and his wife, Esther, in the 
couple’s Reading, Mass., home. 

The Porters were slain by one or 
more killers who broke into their 
home late Saturday night, Nov. 8, or 
early Sunday morning. 

The killers, linked by police to a 
series of eight burglaries reported in 
Reading since Sept. 22, gained access 
into the Porter home through a cellar 
bulkhead, drilled out the lock of the 
kitchen door after pausing for sev- 
eral drinks in a cellar bar, and cold- 
bloodedly shot down husband and 
wife in their upstairs bedroom. 
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Porter, who was 64, had been head 
of experimental and research work at 
United Last for several years. He had 
been working on a new last at the 
Beverly plant of United Shoe Ma- 
chinery Corp., the parent firm, and 
maintained an office at the latter’s 
building in Boston. Friends said he 
was in line for promotion to the post 
of research director for all of United 
Shoe. 

Porter was a graduate of Worces- 
ter Polytechnic Institute and until 
1931 head of Porter Last Co., 
Worcester, a firm founded by his 
grandfather, Samuel C. Porter. The 
firm was sold in 1931 and he joined 
United Shoe Machinery Corp. 

Surviving are three sons, Richard, 
Oscar, Jr., and Walter. 
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ARMY REPORTS NEW 
HEEL ATTACHING PLAN 


To Minimize Loss Of Heels 
By Rough Wear 


A comparatively simple change in 
the design of whole rubber heels used 
on combat boots and service shoes 
procured by the Army Quartermaster 
Corps is expected to minimize the loss 
of heels in the field and to reduce 
repair costs entailed in replacing lost 
heels, according to the Department 
of the Army. 

The 77-inch thick rubber heel is 
attached to combat boots and service 
shoes by means of 13 nails. The 
holes admitting the nas through the 
heel are recessed. At the bottom 
of each recess is a metal washer 
against which the head of the nail is 
driven. 

Heretofore, the washers within the 
recesses were set at a uniform dis- 
tance, thus regulating the length of 
the nail tip which is clinched over 
to hold the heel on the sole. Fol- 
lowing extensive laboratory and field 
tests conducted with the aid of the 
shoe industry, it was found that if the 
washers holding the five nails at the 
rear of the heel are countersunk an 
additional 1/16-inch, thus permitting 
more of the nail length to clinch the 
sole, the heel is more firmly anchored 
and loss of heel through rough wear 
is substantially reduced. 

Deepening the five rear washers 
permits the use of standard shoe nails 
without any change in the processes 
of manufacturing Army combat boots 
and service shoes. 

Changes in specifications covering 
%-inch thick rubber heels to be at- 
tached to combat boots and service 
shoes, altering the location of the 
metal washers, will become effective 
December 1, 1952. For purposes of 
identifying the new type heels, in- 
dustry will label them with the let- 
ter “W.” 

Development of the new method of 
attaching rubber heels is cited by the 
Office of The Quartermaster General 
as another example of the continuing 
cooperation of industry in the pro- 


gram to improve the clothing and’ 


footgear of the U. S. soldier. 


Quality Shoe Group Signs 
CIO Pact 

Members of the newly - formed 
Quality Shoe Manufacturers Indus- 
trial Board, comprising four of New 
York’s largest shoe manufacturers, 
have signed a new labor contract 
with Joint Council 13, United Shoe 
Workers of America, CIO. 


The new pact provides for cost-of- 
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living wage increases tied to the Bu- 
reau of Labor Statistics Price Index. 
It does not call for a cut in pay if 
the price index falls. 

Also included is a change in the 
computation of vacation pay and an 
acceleration to four months in the 
time required for learners to advance 
from 75 cents to 90 cents hourly pay. 

Members of the Board are I. Miller 
& Sons, Inc.. Andrew Geller, Inc., 
Palizzio, Inc., and Palter de Liso, 
Inc. 





Joins Compo Staff 











G. Lincoln Ryther who has been ap- 
pointed to the advertising and pro- 
motion staff of Compo Shoe Machin- 
ery Corp., Boston, Mass. Charles W. 
O’Conor, Compo president, reports 
that the appointment is part of the 
firm’s program in broadening its 
sales and promotion activities. Ryther 
has had considerable experience in 
the industrial advertising field, hav- 
ing served for several years as adver- 
tising manager of Boston Gear Works 
in Quincy and in the same capacity 
for a large engineering and drafting 
supply house. 


Selby Buys Verner Capital 
Stock 

Selby Shoe Co. of Portsmouth, O.. 
has completed arrangements to pur- 
chase capital stock of C. A. Verner 
Co., Pittsburgh retail shoe chain, ac- 
cording to trade reports. 

The Verner Co., which sells men’s, 
women’s and children’s shoes, has 
two stores and a concession in Albert 
J. Mansmann Co., East Liberty de- 
partment store. 

William Morgan, president, and 
other officers and personnel of the 
Verner Co. will continue in their 
present positions, it is said. No 
changes in policy are expected. 
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BUSY SPRING SEEN 
FOR MEN'S FOOTWEAR 


But Higher Costs May Force 
Price Boosts 


Recent increases in leather prices 
will make it “very difficult” for men’s 
shoe manufacturers to hold the line 
on prices for spring and summer 
1953, according to John E. F. Foote, 
president of the John Foote Shoe Co. 
of Brockton, Mass. 


However, Foote, who is also co- 
chairman of the Popular Price Shoe 
Show and president of the New Eng- 
land Shoe and Leather Association, 
predicts an active spring for the 
men’s shoe industry. 


Foote reported this week that sub- 
stantial orders have already been re- 
ceived for spring and trade leaders 
are confidently predicting continued 
favorable retail sales through Easter 
1953. 


Seek To Hold Line 


Manufacturers are making “every 
effort” to avoid substantial price in- 
creases, Foote said, although con- 
tinued strength in the leather market 
has already resulted in increases by 
producers of both popular and high 
priced footwear. 


Spring shoe styles for men’s shoes 
will be newer and more varied than 
for many past seasons, according to 
Foote. In dress shoes, the lighter 
look is gaining in popularity. Nylon 
mesh in combination with many new 
leather trims, both in gore and laced 
types, is increasing in style accept- 
ance and should represent increased 
pairage next season. Casual type 
shoes with cushion crepe soles are 
also in active demand by buyers. 


“The new styles are so different 
from the street shoes that men have 
been used to for many seasons, that 
in probability 1953 will witness a per 
capita increase in consumption of 
men’s shoes,” Foote said. 


“It should be noted that the per 
capita consumption rate during the 
past decade has averaged less than 
two pairs per person. With con- 
tinued high personal incomes and 
peak employment, plus the greatest 
variety in men’s shoe styles ever pre- 
sented in our trade, the per capita 
consumption rate for 1953 should 
better this average and at least equal 
two pairs per person. To achieve 
this, however, will require the best 
promotional efforts of both produc- 
ers and retailers, particularly in the 
popular price shoe industry.” 
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“SHOEMAN'S HOLIDAY" 
NEW QUIMBY BOOK 


Just published is a delightful new 
book, “Shoeman’s Holiday,” by Har- 
old R. Quimby, secretary of the Na- 
tional Shoe Manufacturers Associa- 
tion. It is the first book ever to be 
written solely for the entertainment 
and pleasure of shoe and leather men. 

“Shoeman’s Holiday” is a fascinat- 

ing collection, the largest ever com- 
piled, of over 200 verses and classical 
excerpts about the shoe and leather 
industry—about its people, its prod- 
ucts, its problems. The book con- 
tains a wide variety of material, witty 
and humorous, waggish and pensive, 
whimsical and tender, droll and 
satirical. In addition, it contains 
nearly 40 selected cartoons about 
shoe and leather business, all of them 
certain to arouse smiles and chuckles, 
and even belly laughs. 
: There are 11 wonderful chapters, 
' each dealing with a separate and 
special aspect of the industry. Their 
titles, with brief description of con- 
' tent, is as follows: 


1. 'M A SHOEMAKER, SIR 
(about shoe manufacturing) 
POINT OF PURCHASE 
(about shoe retailing) 

3. TWO FEET UNDER (about 
feet and footwear) 
FOOTWEAR PHILOSOPHY 
(new perspective on old prob- 
lems) 

. TOTS AND TOOTSIES 
(about kids and shoes) 

FOR THE LOVE’ OF 
LEATHER (about _ tanners 
and leather) 

. CRISPIN AND HEAVEN. 
TOO (the “spiritual” side of 
shoe business) 

. FROM THE PENS OF THE 
MIGHTY (famous men talk 
of shoes) 

. JOLLY JINGLES (A chuckle 
in every one) 

. SLANG AND SAYINGS (the 
spices of shoe business) 
LOOSE ENDS (a sort of Mul- 


ligan stew) 


As the author says, “ ‘Shoeman’s 
Holiday’ was prepared to present a 
fresh perspective of the world of 
footwear, to show the bright and en- 
tertaining side of it, and not just its 
toil and worry.” 

“Relax and enjoy shoe business” 
might be a sub-title of this refresh- 
ing book. It won't tell you a thing 
about making or selling shoes, about 
running a factory or operating a 
store. But this ingenious collection 
of material will touch every emotion 
in a shoe or leather man’s makeup 


with its unique “livery of entertain- 


ment. 

The book is published in two edi- 
tions: soft cover ad hard cover. The 
soft cover edition sells for $1.50 a 
copy; in lots of six or more copies 
the price is only $1.25 per copy. The 
hard cover edition—only a limited 
number of copies are available—is 
priced at $2.50. All the hard cover 
copies are personally autographed by 
the author. 

Publisher is Rumpf Publishing Co., 
300 West Adams Street, Chicago 6, 
Illinois. 


UNITED SHOE GIVES 
5% WAGE INCREASE 

Employes of United Shoe Machin- 
ery Corp.’s Beverly, Mass., plant have 
been awarded a five percent wage in- 
crease, according to Wilson Palmer, 
general superintendent of the corpo- 
ration. 

The increases, effective immedi- 
ately, are subject to approval by the 
Wage Stabilization Board. Close to 
3,000 workers will benefit. 


Claim Unfair Labor Acts By 
Claremont Shoe 

Filing of an unfair labor charge 
against Claremont Shoe Corp. in 
Claremont, N. H., with the National 
Labor Relations Board, has been re- 
vealed by Atty. Samuel Angoff of 
Boston, counsel for the United Steel 
Workers of America (CIO). 

Angoff said the charge had been 
filed in two sections and was based 
on the “discriminatory section” of 
the Taft-Hartley Act. 

Organization at the Claremont fac- 
tory has been attempted on several 
occasions by different unions, includ- 
ing the Boot & Shoe Workers (AFL) 
and United Shoe Workers (CIO), but 
the current movement is reported to 
be by the United Steel Workers. 

Attorney Angoff charged that on 
two occasions the shoe company had 
acted discriminately against the 
union. Sidney Himes, plant manager, 
said he would make no comment until 
apprised of the situation by the 
NLRB. 


BOSTON MACHINE WORKS OFFERS 
NEW HOT-MELT SPOTTING MACHINE 


Boston Machine Works Co., Lynn, 
Mass., is offering a new machine de- 
signed exclusively for the application 
of the new hot-melt spotting cements. 

Described as safe, economical, fast 
and clean, the machine features auto- 
matic motor protection (the motor 
cannot be actuated until melt is at 
workable temperature) ; all bearings 
inside the machine are self-lubri- 
cated, eliminating leakage; a self- 
closing feeder door to protect melt 
from becoming contaminated; sensi- 
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tive thermostatic control; accurate 
film control; and a large melt cham- 
ber assuring great mileage at one 
filling and maintaining a close heat 
differential. 

The machine may be used for spot- 
ting heel tucks; attaching wood, steel 
or fiber shanks; spotting cork plat- 
forms to wedges for California-type 
shoes; instantly attaching Homo- 
sote wedge to cork; and heel pad 
attaching. 
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MILITARY 
BIDS AND AWARDS 





Helmet Liner Bands 
November 7, 1952—lInvitation 
QM-11-009-53-237, issued by Chicago 
Quartermaster Office, calling for bids 
on 549,000 head and neck bands for 
liner, helmet M-1. Specification MIL- 
B-1953, vegetable-tanned, full grain 

calfskin. Opening in Chicago. 


Canvas Hospital Slippers 
November 20, 1952—TAP-30- 
352-53-19, covering invitation to bid 
on 16,992 pairs canvas hospital slip- 
pers, size 3. FOB origin. Opening in 
New York City at 1:00 p.m. 


OPEN RUBBER HEEL BIDS 

O'Sullivan Rubber Company of 
Winchester, Va., was the sole bidder 
at the opening of ASTAPA Invitation 
TAP-30-352-53-11 which called for 
four rubber heel items. 

O’Sullivan bid as follows: 1) 1,400 
pairs of whole rubber heels, sizes 11- 
12 and 12-13 at .1945 per pr. 2) 
2,100 pairs of half rubber heels, sizes 
9.10, 10-11, 11-12 and 12-13 at .1435 
per pr. 3) 1,600 pairs of whole rub- 
ber heels, sizes 7-8, 10-11, 11-12, 12- 


13 at .1945 per pr. And 4) 2,400 
pairs of whole orthopedic rubber 
heels at .2370; 60 days acceptance, 
net. 


KAUFMANN WINS HIDES 

Kaufmann Trading Corp. of New 
York City has been awarded con- 
tract by the Armed Services Textile 
and Apparel Procurement Agency on 
Invitation TAP-30-352-53-7 covering 
various cow and steer hides. 


Award covered Item 1, 40,880 lbs. 
of raw cow hides, wet or green, 
salted, 42-50 lbs. average, at $.2155 
per lb., dollar value $8,809.64; and 
Item 2, 122,640 lbs. branded steer 
hides, raw, wet or green, salted, 65- 
75 lbs, average, at $.1520 per \b., 
value $18,641.28. Procurement is 
for the army. 





BROWN SHOE COMPANY 
MARKS DIAMOND JUBILEE 


This month, Brown Shoe Co. of 
St. Louis, one of the world’s largest 
shoe manufacturers, celebrates its 
75th year in business. 

Founded in 1878 by George War- 
ren Brown whose capital consisted 
solely of his $7,000 life savings, the 
company now sells more than $135 
million worth of its shoes annually. 


Bulk Of Easter Shoe Orders 
Still Ahead 


The bulk of pre-Easter and post- 
Easter shoe buying by shoe chains 
and other volume distributors is still 
to be done, according to Maxwell 
Field and Edward Atkins, co-manag- 
ers of the forthcoming Popular Price 
Shoe Show of America. 

The show managers stated that de- 
spite earlier than usual placement of 
orders for early 1953, volume retail- 
ers have not yet completed the major 
portion of their early spring buying. 
A check of leading companies indi- 
cates they will do so just prior to the 
Popular Show and immediately fol- 
lowing it. 

The Show, sponsored jointly by 
the New England Shoe and Leather 
Association, will be held Nov. 30- 
Dec. 4 at the Hotels New Yorker and 
McAlpin in New York City. 

All indications point to an unex- 
pected large amount of bookings of 
“white” shoes during the Show, 

The co-managers said that the larg- 
est number of wholesale and jobbing 
firms ever to exhibit will be part of 
the PPSSA. Because of this, attend- 
ance of retailers outside the chain 
store field is expected to set a new 
record. Almost 400 brands, a new 
record number, will be on display. 





INGREDIENT OF GROWTH 


When is a business factorable? When it produces or distributes 
a worthy product, is capably managed and can profitably use 
more working capital. 


Does a business grow faster with Crompton Factoring? Most of 
them do... because this historically sound service galvanizes 
every dollar in assets into greater output. 


Crompton augments present working capital by converting accounts receivable 
into cash — as fast as you sell. With ample liquid resources, you can make and 
move more goods. 


What’s more — these cash advances from Crompton are a revolving fund that 
is both self-replacing and self-liquidating. It means faster capital turnover—the 
biggest producer of profit. 


Te Reman Tail 


CROMPTON-RICHMOND CoO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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L & S Special Report 


IKE WIN PRESAGES NEW ERA 
FOR SHOE AND LEATHER INDUSTRY 


By Joseph Huttlinger 
Washington Editor 


A new era for business is freely 
forecast in the wake of the Republi- 
can victory not only at the White 
House, but in both chambers of the 
U. S. Congress. 

The leather and shoe industry will 
feel the impact probably piece by 
piece, rather than in a few dramatic 
changes, 

During the next few months, deci- 
sions are due on several government 
programs, some of them of vital im- 
portance. 

The price controls program is at 
the top of the list, even though shoe, 
leather and hide price controls have 
been suspended, as prices are well 
below ceilings. 

The present authority for price 
controls, contained in the Defense 
Production Act, expires April 30, 
1953. As the Republicans take over 
the administration, the bets are price 
control will be allowed to die a na- 
tural death. 

At the same time, there is a senti- 
ment for a “standby” agency to ob- 
serve price trends, and to prepare a 
plan for use in case of emergency. 
' Odds are any such plan would need a 
* special go ahead signal from Congress 
before going into effect. 

' The government’s allocation pow- 
ers, over hides and skins, steel, chem- 


oe ta a 


icals and other materials, expire June 
30. Whether they will be extended 
is uncertain, although there is strong 
sentiment for carrying on the powers 
at least over certain short items. As 
for allocations over hides and skins, 
they have been unused for many, 
many months. 

The tax question will be explored 
by the Congress, starting early next 
year, but there is no assurance of 
any major relief soon. A balanced 
budget is no less a goal of the Re- 
publicans than is tax reduction; to 
achieve that will call for big govern- 
ment income. 

At the same time, it probably will 
take Congress until well beyond the 
middle of next year to write any new 
tax bill. If any changes are made, 
they likely will go into effect towards 
the end of next year. 

The excess profits tax is one ex- 
ception. That is set to expire auto- 
matically at mid-1953, and the odds 
are it will be allowed to do so. While 
the excess profits tax during World 
War II was onerous to shoe manu- 
facturers, this one has been less so. 
One reason is that the shoe manu- 
facturing industry had a good base. 
This excess profits tax rate is based 
on years in which the manufacturers 
did well. 
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One reason Congress may need 
much time to complete any tax bill is 
that once it holds hearings, it will 
probably open the door to proposals 
from hundreds of different persons. 
As a result, a wide open exploration 
of a vast number of tax law changes 
may be expected. 

Revision of excise taxes , now af- 
fecting leather luggage, handbags 
and other items, and fur garments, is 
high on the list of tax laws expected 
to win attention next year. At this 
writing, observers see an uphill fight 
for any major relief. 

Over the long run, the administra- 
tion faces decisions in at least two 
major fields which may have impor- 
tant effects on all American indus- 
tries. 

One is on foreign relations. This 
involves economic and military finan- 
cial aid. It enables European coun- 
tries to buy from America. It also 
involves trade relations, the heart of 
which is the U. S. Tariff-cutting pro- 
gram of the past decade, which ex- 
pires next June 30, but is likely to 
be renewed, perhaps with changes, 
by the Congress. 

During the past few years, tariffs 
on shoes have been hauled down, per- 
mitting more foreign shoes to sell in 
America. On the other side of the 
question is tariff walls abroad against 
American made leathers and shoes. 

What President-elect Eisenhower 
and the Congress does in this field 
will have a marked impact upon the 
industry. 


The Military Situation 

The other major decision has to 
do with the military situation, in- 
volving both handling of the Korean 
war, and the building up or down of 
American armed forces. 

If the Korean war is a sparkplug 
for today’s economic well-being, it 
naturally falls true that the ending of 
the war might have a reverse effect. 
At the same time, the size of Ameri- 
can military forces has much to do 
with whether the military buys one, 
10 or 20 million pairs of shoes in 
any year. 

Another issue is labor relations. 
A revisions of the Taft-Hartley Act 
has been proposed by Eisenhower. 
Whether a revision actually is made 
is yet to be seen. But the chances 
are that any revision may bring only 
slight changes from the Act as now 
written. The last Republican Con- 
gress wrote the act. 

The complexion of the Federal 
Trade Commission is expected to turn 
conservative. 
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WISCONSIN TANNERS 
TO HOLD SYMPOSIUM 


The Tanners’ Production Club of 
Wisconsin has scheduled its second 
annual Symposium on Tanning to be 
held Saturday, Jan. 17, at the Hotel 
Plankinton, Milwaukee. 

The Symposium, which proved an 
outstanding success last year, will 
offer a full day’s program featuring 
discussions of vital tanning problems 
of the day by leading industry offi- 
cials. It will be under the joint chair- 
manship of W. Robert Lotz of Albert 
Trostel & Sons and Dr. E. R. Theis, 
director of Lehigh University’s 
Leather Research Division. 

The Symposium will have both 
morning and afternoon sessions be- 
ginning at 10:00 a.m. and ending at 
5:00 p.m. A cocktail hour will be 
held from 5:00 to 7:00 p.m. and 
dinner will be served at 7:00 p.m. 
Guest dinner speaker will be Judge 
Clayton Van Pelt, chairman of Fred 
Rueping Leather Co., Fond du Lac, 
Wis. 

Speakers are listed as follows: J. 
T. Chain of Diamond Alkali Co., on 
“The Effect of Aluminum Sulphate 
in Chrome Tanning”; Dr. R. L. 
Copson, Mutual Chemical Co., “Is 
Chrome Strategically Critical”; W. 
O. Dawson, Chemtan Co., “Resin 
Tannages”; T. C. Hollander, United 
Shoe Machinery Corp. (subject to 
be announced). 

G. Walter Schultz, Elkland Leather 
Co., “Modern Sole Leather Tan- 
nage”; C. David Wilson, Fred Ruep- 
ing Leather Co., “The Effect of the 
Basicities of Chrome Liquors on 
Chrome Tannage”; and W. Robert 
Lotz and Dr. E. R. Theis speaking on 
“Further Investigations in the Use 
of Naphthalenic Syntans and Replace- 
ment Tannins in Chrome Tannage.” 

H. Miller of A. F. Gallun & Sons 
Co. will give the welcoming address 
and W. Robert Lotz the program out- 
line. Alex Abig, director of the first 
Symposium, will lead the morning 
session while Melvin Herman of Ar- 
mour Leather Co. will direct the af- 
ternoon session. 

Dinner reservations are available 
through Harry R. Wilson, secretary, 
c/o B. D. Eisendrath Memorial Lab- 
oratory, Racine, Wis. 


Popular Show Mails Spring 
Fashion Forecast 


Close to 5,000 members of the 
popular price shoe industry will 
shortly receive copies of the Fashion 
Forecast for Spring and Summer 
issued this week by the Popular Price 
Shoe Show of America. 
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David W. Herrmann of Miles 
Shoes and Normand Liberty of 
Bourque Shoe Co., co-chairmen of 
the PPSSA Fashion Show Commit- 
tee, have announced that the forecast 
is being mailed in advance of the 
show to enable retailers to crystallize 
their fashion planning before leaving 
for New York. 

The Popular Price Shoe Show will 
be held Nov. 30-Dec. 4 at the Hotels 
New Yorker and McAlpin. 

The forecast is only a skeletonized 
version of the full fashion merchan- 
dising story which PPSSA will pre- 
sent in three ways to those attending 
the show. 


1. A runway fashion show with 
live models and music, in two per- 
formances morning and afternoon 
of Monday, December Ist, in the 
Grand Ballroom of the Hotel New 
Yorker. No tickets will be required. 

2. A permanent fashion exhibit of 
men’s and children’s shoes Sunday, 
November 30th, through Wednesday, 
December 3rd, in the ballroom foyer 
of the Hotel New Yorker. 

3. Commentators on men’s and 
children’s fashion by top style au- 
thorities, on Sunday, Monday and 
Tuesday of the PPSSA week. These 
commentaries will be delivered at the 
men’s and children’s exhibits. 
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WOOD HEEL MEN 
CITE INVENTORY LOSS 


Ask Shoe Industry Aid In 
Problem 


Several ways to help reduce inven- 
tory losses suffered by wood heel 
coverers were discussed at a meeting 
of the Western Wood Heel Manufac- 
turers’ Association held in Chicago 
during the recent National Shoe Fair. 

“These losses result from the 
obsolescence of wood heel blocks in 
stock for the shoe manufacturer,” 
said Lucius F. Foster of the Guild 
Associates, which manages the Asso- 
ciation. He added that heel obso- 
lescence is increasing in almost direct 
proportion to style changes and that 
it has become a serious problem to 
wood heel manufacturers. 

“Association members agreed that 
the wood heel industry should make 
every effort to design and supply heels 
that will help shoe manufacturers sell 

' more shoes,” Foster continued, “but 
| manufacturers should not change 
' styles without any thought of exist- 
+ ing heel inventories.” 

He added that both the shoe manu- 
facturer and the wood heel supplier 
have been careless about utilizing 
these inventories before new styles 
are ordered and that a program of 
education might help bring the prob- 

* lem into focus. 
' Foster said that the Association’s 
+ Committee on Obsolete Heels, headed 
’ by V. B. Crandall of the United Wood 
Heel Co., St. Louis, presented a 
' thorough analysis of the problem 
_ which the members are studying for 
‘action at the next meeting of the 
Association in St. Louis early in 1953. 


* Other subjects discussed at the 
meeting included labor costs, lumber 
supply, credits and the production 


outlook. 
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STAY COMPANY, 


® Glenn D. Babcock has been elected 
president of Mishawaka Rubber & 
Woolen Mfg. Co., Mishawaka, Ind. 
Babcock has been with the firm since 
1915 and most recently held the posi- 
tion of vice president and director of 
sales. He succeeds George W. Blair, 
who has resigned as president and a 
director. 

® Briggs McLemore has been named 
New York district manager of For- 
tunet Shoe Co., division of General 
Shoe Corp. He succeeds Stephen 
Lukas, who has resigned. 

® Walter §. Crozier has joined the 
sales staff of Warren Belting Co., Inc., 
of Worcester, Mass. Crozier was asso- 
ciated for 12 years with Hayward 
Schuster Woolen Mills. 

® Donald F. Murphy has been 
named a vice president of Rohm & 
Haas Co., Philadelphia manufacturer 
of chemicals, resins and plastics. He 
has been an assistant secretary since 
April 1951 and has directed sales of 
the firm’s textile and export depart- 
ments. 


® Frank Read, general manager of 
Besse, Osborn & Odell, Inc., Boston 
sheep leather firm, is continuing his 
one-man publicity drive on behalf of 
leather with new speaking engage- 
ments. Read has added new colored 
slides to his collection and his talks 
now cover sheep tanning from flay- 
ing and tanning through sorting of 
the finished leather. Read illustrates 
his talks with colored slides and mov- 
ing pictures, 


®@ Kivie Kaplan, vice president and 
general manager of Colonial Tanning 
Co., Boston, has been elected to the 
board of directors of the National As- 
sociation for the Advancement of Col- 
ored People Legal Defense and Educa- 


tional Fund. Kaplan has been associ- 
ated with the group for several years 
and is a co-worker with Dr. Ralph 
Bunche, Sen. Herbert Lehman of New 
York, and Mrs. Franklin D. Roosevelt. 


® Ernest H. Maling will retire 
shortly as senior vice president of the 
Brown Co., Berlin, N. H., manufac- 
turer of shoe innersoles, after 32 years 
of service with the firm. He has been 
named vice chairman of the company’s 
board of directors. 


® Fitting room foreman Max Dia- 
mond has joined Skippy Footwear 
Corp. of West Hazleton, Pa. 
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LEATHER MARKETS REPORT ACTIVE 
TRADING DESPITE NEW INCREASES 


Strength Of Hide Market Forces Tanners To Advance 
Lists Again 


Lightweight calf and kip among 
most active as buyers clamor for 
leather. Other leathers feel some 
price resistance but over-all busi- 
ness is good. Tanners fear effect 
of further increases. 


Sole Strong 
Further advances on sole leather 
hides forces tanners to increase 


leather prices at most levels, hold’ 


firm on selling prices. Despite this, 
there is good interest reported as 
shoe manufacturers, feeling the press 
of orders, must have leather to re- 
plenish depleted stocks. Tanners on 
the other hand are forced to enter 
hide market actively to obtain needed 
hides, even at higher prices. Situa- 
tion approaches a seller’s market, 
even if temporary. 

In general, tanners ask about 4c 
above former low levels, hold firm at 
upper ranges. This means better 10 
iron and up bends bring nearer for- 
mer high of 54c while 9/10 irons 
are 56-58c with tanners stressing 
upper price. Medium bends firm at 
63-65c, lights at 67-70c, depending 
on quality. 

Sole Offal Firm 
Sole offal tanners around Boston 


report few changes in leather lists 
despite rising hide market. However, 


they are insisting on list prices 
whereas concessions were the rule 
before. On average, tanners are get- 
ting about 2c more than week ago. 

Bellies fairly strong at 23-25c with 
some tanners asking 26c for best 
grades. Double rough shoulders also 
active and wanted; better lightweights 
around 52-53c; mediums around 49- 
50c and heavies at 45-46c. Single 
shoulders still a problem although 
recent sales of light single shoulders 
with heads off reported around 47c. 
Heads and shanks only fair; former 
at 15c. Fore shanks around 14-17c, 
hind shanks at 18-20c. 


Calf Wanted 

Calf leathers still prove surprise of 
season. Further increases in prices of 
lightweight skins late last week have 
forced tanners to up prices about 
4-5e over previous levels. Yet, a few 
weeks ago, tanners were worried what 
advances at that time would do to 
market. Now they report continued 
interest despite the new advances. 

Lightweight calf in best demand. 
Better grade women’s weights smooth 
calf bring 93-95e and down. Medium 
grades at 90c, volume buying at 75c 
and below. Best heavy calf bring 
$1.03-$1.05 from high grade tanners. 
Volume in men’s weights is at 80-90c. 
Suede fairly active at 80-90c, brings 
up to $1.05 for top grades. 
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T extiles, Retin, 


Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1951 
WEEK AGO AGO HIGH 


Packing and 
Strap Leathers. 





CALF (Men’s HM) 85-1.05 85-1.00 75-1.10 1,18-1.35 
CALF (Women’s) j 80-95 85-90 65-1.00 1.15-1.30 
CALF SUEDE ..... mabecss 85-1.05 80-1.00 80-1.00 1.30-1.40 
KID (Black Glazed) ; 73-90 73-90 70-1.05 80-1.25 
i | ae ) 80-96 80-92 70-95 70-1.02 
PATENT (Extreme) . Nae 54-58 54-58 35-80 

SHEEP (Russet Linings) Sibask 17-28 17-28 16-30 

KIPS (Combination) ........ ‘a 50-58 50-58 50-55 

EXTREMES (Combination) 47-53 47-50 45-50 

WORK ELK (Corrected) .... 36-44 36-44 50-60 

SOLE (Light Bends) a? 68-70 67-70 82-88 1,02-1.08 
BELLIES........ seach 23-25 23-25 38-45 64-68 
SHOULDERS (Dble. Rgh.) 50-53 50-53 80-90 93-1.02 
SPLITS (Lt. Suede) ; 34-38 34-38 36-41 40-45 
SPLITS (Finished Linings) ........ 21-23 21-23 20-25 26-30 
SPLITS (Gussets) ‘ pee 16-18 16-18 21-26 


WELTING (% x 4) ............ 7% 7% 12% ms 13% 
25-26 a Tanne of oF 


LIGHT NATIVE COWS , 19 1744-18% 


All prices quoted are the range on best selection of dard using quality 
rawsteock. % 
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CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 


INDEPENDENT DIE & SUPPLY CO. 


LaSalle near Jefferson 


ST. 


LOUIS 4, MISSOURI 
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CONTRACT 
TANNING 
of 
SPLITS 
and 
SHEEP 


AGENTS 
GEO LIMON TANNING CO 
Peabody, Mass. 

A. J. & J. R. COOK Co. 
San Francisco, Los Angeles 
WALTER HARDTKE 
Milwaukee 


BIRON & CAHN 
New York 


CONTRACT 
FINISHING 
of 
ALL 


AGENTS 
JOSEPH B. AYLOR 
Cincinnati 
J. 8. NORMANDS 
Fort Worth 


GEORGE J. 
St. Louis 


WOLF INTBRNATIONAL 
INC. 
Milwaukee 
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Sheep Same 

Not much change in sheep leather 
situation, Boston sheep tanners re- 
port. Strength of rest of market re- 
flected upon sheep but price resist- 
ance still noted. There is fair enough 
activity and tanners say business is 
satisfactory. As usual, this is one 
market that remains fairly constant. 

Russet linings move best at 25c 
and below. Shoe linings bring 14-18c 
in better volume sales. Boot linings 
around 25c. Chrome does well at 
27c and below; some tanners try to 
get more. Colored vegetable linings 
fair enough at 24c and below. 

Garment suede brings 33-34c for 
best tannages; about 30c and down 
for medium to good grades. Busi- 
ness active as it has been most of 
year. Garment grain sheep slow in 
face of competition from horsehides 
and other leathers. Best grades in 
mid-20’s; best business in low 20's. 


Sides Active 

Side leather tanners forced to raise 
prices another 2c on finished leathers 
following new advances on hide mar- 
ket last week. Despite this, buying 
remains active with a variety of buy- 
ers clamoring for more leather, 
early deliveries, to fill new orders. 
Impact of healthy activity at retail 
levels forces shoemen to buy more 
leather. Tanners have no choice but 
to buy more hides and skins, in- 
crease lists to cover replacement costs. 
There are few concessions reported 
today. 

Better grade chrome-corrected kip 
sides bring 57-58c and down for HM 
weights, about 55-56c and down for 
M weights, 54c and below for LM 
weights. Top grade corrected vege- 
table kip sides move at 59c and be- 
low. Combination-tanned, 4-44 oz. 
kips at 55-56c. 

Combination-tanned extremes at 
53-54c and down for HM weights; 
52-53c and below for M_ weights. 
Vegetable-tanned extremes at 52-53c 
and below. Chrome-tanned 45-46c 
and below. Work shoe retan active 
at 42-43c and down. 


Patent Hot 
Patent leather continues to be 
about biggest selling item on Boston 
market. Tanners offer few conces- 
sions, find little trouble in getting 
what they ask. Patent kips bring 82- 
83c and below; extremes at 57-59c 
and down, large extremes move at 
38-44-45¢e. 
Splits Moving 
Strength and activity in rest of 
market reflected in splits. There is 
good business in linings and suede 
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splits. Men’s weights suede splits do 
well at 44c and down for black and 
colors; women’s at 37-38c for black, 
some sales of colors up to 40c. Lin- 
ings move in middle 20’s with em- 
phasis around 22-24-25c. Gussets 
still best at 17-20c. 


Kid Peppy 

Kid leather tanners of Philadelphia 
say business still moving along at a 
good pace. Black suede is now ac- 
cepted as being one type of leather 
that will hang on straight through 
the year. Prices on suede very firm 
and quotations given for the past 
two weeks still hold. 

Glazed continuing to move im 
colors according to tamners who are 
dealing in it. Many local tanners not 
doing too much with colored glazed, 
however, because the demand covers 
a variety of shades in small quanti- 
ties, and these tanners are more de- 
sirous of sticking to the staple shades. 

Slipper leather considered practi- 
cally dead right now. Linings still 
in quite good demand. Prices quoted 
still hold although many tanners say 
that the top figure of 60c is a few 
cents too high for the usual type of 
lining, and that, with the exception 
of a few special water-proof type 
linings, 55c is a more realistic top- 
level price. 

A good deal of talk around about 
the unusual demand for crushed, both 
in black and white, and colors. Noth- 
ing reported in satin mats. With the 
exception of prices mentioned above, 
lists remain unchanged. Rawskin 
prices remain firm and are expected 
to go up, if present trends continue. 

Average prices quoted: 


Suede 32c-96c 
Glazed 25c-92¢ 
Linings 25c-55c 
Slipper 25c-60¢ 
Crushed 35c-75e 
Satin Mats 69c-1.20 


Belting Good 

Belting leather ianners of Phila- 
delphia say business continuing at 
fairly good level of activity. Hide 
prices up a bit but local tanners 
haven’t followed suit and say their 
prices are exactly as they have been 
for over six weeks. Butt bends quoted 
at $1.03 for No. 2 lights, and 99c 
for No. 3 lights; in heavies, quota- 
tions seem to stand at 82c for No. 2’s, 
and 78c for No. 3’s. 

Tanners complain that with the 
poorer grade of hides coming in 
right now, prices should drop instead 
of going up. However, the demand is 
such that the tanners must buy and 
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are forced to pay the prices asked. 
If they could stay away, the prices 
would necessarily drop, but the mar- 
ket is too busy right now. 

The rea] shortages are in medium 
weights, with heavy getting quite 
short. Light is fairly plentiful right 
now and ex. light too plentiful. 

Both rough leather tanners and 
curriers processing the bends in me- 
dium and heavy weights against or- 
ders with no time to pile up any stock 
at all. Southern mills still supplying 
most of the business with not too 
much coming in from any other part 
of the country. 

Curriers say that while business is 
active, they can find room for im- 
provement. They are having no 
trouble getting their prices. How- 
ever, they do not see their way clear 
to making any price changés right 
now. All quotations fell within the 
price range quoted for the past sev- 
eral weeks. 

AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec No. 2 No. 3 
Butt Bends 1.22-1.35 1.18-1.30 1.14-1.20 
Centers 12” 1.52-1.62 1.39-1.57 1.26-1.35 
Centers 24”-28” 1.45-1.58 1.39-1.53 1.30 
Centers 30” ..... 1.39-1.52 1.34-1.46 1.29-1.30 
Wide Sides 1.12-1.28 1.08-1.23 1.01-1.08 
Narrow Sides . 1.04-1.20 1.00-1.16 .94-1.00 

Premiums to be added: Ex Heavy, minus 2¢ 
to plus 5c; Light, plus 10c; Ex Light, plus l4c 

Bag, Case and Strap Spotty 

Manufacturers have been going 
through a busy season filling orders 
for the Christmas trade and request- 
ing prompt delivery on leather owed 
them for processing into the finished 
article. Manufacturing operations 
have entered the final stages on last- 
minute orders for the Yuletide sea- 
son, deliveries going forward as rap- 
idly as possible. 

Case leather in aniline finish con- 
sidered steady with 2-3 ounce quot- 
able at 46-48c:; 3-4 ounce at 48-50¢ 
and 4-5 ounce at 50-52c. Grade A 
russet strap leather quoted up to 
54-56c for 4/5 ounce; 56-58e for 5/6 
ounce; 58-60c¢ for 6/7 ounce: 60-62¢ 
for 7/8 ounce; 62-64c for 8/9 ounce; 
65-67c for 9/10 ounce and 68-70c 
for 10/11 ounce. B grade now listed 
at 3c less and C grade another 6c 
less. Colors still bring a 2c premium 
and glazed 3c above russet finish. 


Garment Busy 

Manufacturers busy filling orders 
and completing deliveries of finished 
garments in time for Christmas and 
winter retail trade. As a result, a 
considerable volume of leather cut 
for coats, jackets, etc., and some firms 
needing leather have been pressing 
for deliveries on previously placed 
orders. 

Tanners completing shipments on 
previously booked business as soon 
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as possible. Also, here and there, 
some additional new bookings noted 
as buyers wanted fill-in lots to cover 
unforeseen requirements. 

Good tannages of horse hide gar- 
ment leather quoted at 38 and down. 
Market has held fairly firm on 
that basis for several weeks. 

Suede sheepskin garment leather 
quoted unchanged at 30-32c and 
down for better tannages and at 28c 
and down on ordinary productions 
in volume. Grain finish still brings 
around 28-29c for top quality but 
most business reported of late has 
been around 26c and down, this 
basis covering volume quantities. 


Work Glove Good 

Business in work glove leather 
described as very good in a number 
of quarters and some sizable orders 
have been booked. Some sellers of 
work glove splits have reported no 
difficulty in obtaining 15c for No. 1 
grade, 14c for No. 2 grade and 13c 
for No. 3 grade in the LM weight 
and from le to 2c more for the M 
weight alone. 


Glove Leathers Stronger 


Although the season is coming to a 
close, certain types of leather are 
edging higher in price. Due to the 
shortage of pickle skins, prices on 
domestics are on their way up. One 
dealer is up 2c with a further in- 
crease to follow. On the basis of 
present replacement costs, domestic 
prices should be up 6c per foot. 

Due to a good demand for cheap 
gloves, the number five, six and spe- 
cial grades of Capes and Cabrettas 
have been advanced two cents. Bet- 
ter grades can probably be bought 
cheaper. 

Iranian pickles creeping up and 
tanners are holding firm for a lc in- 
crease in prices. 

Prospects for spring leather glove 
business looking up. One manufac- 
turer reports a good inquiry for the 
three and four dollar retailers. Fall 
business is at its height with manu- 
facturers working against time to 
get out their orders. 


Tanning Oils Firm 


Tanning oils prices firm. Fat mar- 
kets are showing considerable signs 
of stiffening. Coconut Oil market 
particularly has shown an advance 
of about 5c a pound due to severe 
storms destroying part of Copra crop. 
Neatsfoot Oil markets have firmed, 
especially in 20 degree colt test. Pea- 
nut oil has advanced about 3c. 
Stronger undertone developing in 
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tallow with dealers paying slight 
premiums for prompt shipment. 

Trading in raw tanning materials 
market sporadic with no real pep to 
consumer inquiries. Quotations firm. 
No change in tanning extracts. 


Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag 


Wattle bark, ton... 


Sumac, 28% leaf ... 


00 
Mangrove Bark, 38% E. ‘African $79.00-$81.00 


Tanning Extracts 


Chestnut Extract, sowees (basis 
25% — f.o.b. plant 


% in, 

Liquid basis, Oe tannin, bbis 

Ground extr: 

Wattle extract,  eolid, 

(plus duty) So. Atvane 
Wattle extract, solid, c.1. 

(plus duty) East African .......... 
wae — ar — 

05% ; . 

Spruce Bona tks., ‘ob. ‘whs. ° . 1% 
Myrobaian extract, solid, 55% tannin. 07% 

(plus duty) 

Myrobalan extract, powdered, 60% tan- .10 
nin (plus duty) 
Valonia extract, powdered, 62% tannin 

(plus duty) 

Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin ........ 
Wattle Extract, Powdered, Swedish, 

73% tannin ‘ : 
Powdered Spruce, spray ‘dried, " swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 64-66%. . 

Larchbark, Swedish, solid 54-56% .... 

Larchbark, powdered Swedish Spray- 
dried, 58-60% . 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. . .$1.00-$1. _ 


sul 

Castor oil, No. 1 C.P. drs. 1.c.1. 
Sulphonated castor oil, 75% 
Linseed 

drums 

Neatsfoot, 20° 

Neatsfoot, 30° 
sib ir, Ngee 7 drums, 

Led. .. err 
Olive, denatured, drs. 

Waterless Moellon 

Artificial Moellon, ee 
Chamois Moellon, hele moisture 
Common degras ... T 
Neutral degras . reaevens 
Sulphonated Tallow, 78% 
Sulphonated Tallow, 50% . 
Sponging compo 
Split Oil 
Sulphonated sperm, 25% moisture .. 
— Oils, 200 seconds visc., tks., 





Perelieus sree 100 seconds visc., 0 Oe ’ 
f.o.b. 
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PACKER HIDES CONTINUE ACTIVE 
WITH PRICES ON UPGRADE 


Holiday Slows Demand Somewhat But Follow-Up 
Demand Is Considerable 


Packer Hides Wanted 

Reflecting good shoe business and 
recent volume sales of leather, there 
has been a broad and active demand 
for big packer hides. Market has 
developed further strength. Heavy 
native steers bring 17c, light native 
steers 1914c, heavy native cows 
17Yoc, light native cows 19c, butt 
brands and heavy Texas steers 144c 
and Colorado steers 134%4c. Other 
selections also advancing are ex. light 
native steers which brought 21'4c 
and light Texas steers which sold for 
16\4c, these prices being a full cent 
up over previously reported trading 
levels. Northern branded cows moved 
up to 15\%c and lighter average 
southwesterns brought 16c. 

Total sales confirmed for previous 
trading period ran well over the 
100,000 mark. This week, there was 
considerable follow-up demand for 
most selections at the latest estab- 
lished prices but trading slowed be- 
cause of Armistice Day Holiday. Ad- 
ditional business expected later in 
the week as packers seemed disposed 
to follow a policy of maintaining a 
well sold-up position. In_ recent 
weeks, they have even sold ahead 


into the kill on a number of selec- 
tions especially from heavy produc- 
tion points. In addition, they have 
kept well sold up to date on pro- 
ductions from smaller plants. 

Despite heavy receipts of cattle 
and increased slaughtering opera- 
tions resulting in larger quantities 
of hides being produced, demand has 
been fully equal to the supply. How- 
ever, it was thought in some broker- 
age quarters that the higher level of 
prices may tend to curtail the volume 
of demand. Should this occur, they 
said, any accumulation of an unsold 
supply. of hides could very quickly 
change the price structure of the 
market. 

As matters stand right now, tan- 
ners’ profit margins have been nar- 
row and there are limits to what they 
can pay for rawstock without incur- 
ring losses. In some instances, leather 
prices have moved up slightly but 
must still be kept on a competitive 
basis with substitutes. 


Independents Active 
Among the larger midwestern in- 
dependent producers, Packers’ Ass’n. 
has been selling most freely of late. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Nov. 13 


Net 
Change 


High Low 
For Week For Week 


Close 
Nov. 6 





16.93T 
15,50T 
15.20B 
15.10B 
14.99N 
14.87N 


January 
April 
July 
October 
January 
April 


16.65 
15.29 
15.01 
14.40 


16.82 
15.37 
15.02 
14.80 
14.65 
14.55 


17.15 
15.70 
15.45 
15.04 


+11 
+13 
+18 
+30 
+34 
+32 


Total sales: 258 lots 





Early this week Association sold 
1,000 more heavy native steers at 
l7c and also 900 Colorado steers at 
1314c with a kosher alowance. Other 
midwestern killers, meanwhile, mak- 
ing occasional sales. 

Late last week, a Minnesota packer 


sold another car of about 1,000 


L. 

H. 
LINCOLN 
and 
SON 
INC. 


COUDERSPORT 
PENNSYLVANIA 








HIDE AND SKIN QUOTATIONS 


Present 


Week Ago 


Suspended 


MonthAgo YearAgo Ceilings 


Heavy native steers 
Light native steers 
Ex, light native steers 
Heavy native cows 
Light native cows 
Heavy Texas steers 
Butt branded steers 
Light Texas steers 
Ex. light Texas steers 
Colorado steers 
Branded cows 

Native bulls 

Branded bulls 

Packer calfskins 
Packer kipskins 


17 16% 
19% 19 
21% 20% 
17% 17 
19 18, 
14% 13'%4-14 
14% 13%-14 
16% 154% 
18'4.N 17% 
13% 12%-13 


1514-16 15 -16 15 


914-10% 
8'4- 912 


45 
30 


84-10% 9 
7%4-9% 8 
-50 4214-50 
-36 28 -371%, 28 


16 20 28 


18 
194 
16 


171-18 


13% 
13% 
154 
18N 
124 
“15% 
-10 
-9 


4214-50 


37% 


21 


23 


16 
15 


32 


25 

27 

+211 
4-24, 31 

19 

19 

22 

25 

18 


312 
34 
29 
-32 
25 
25 
29% 
32 
24% 


21 281-29 


“37 
-16 

40 
-37 


20 
19 
65 
50 


Util 

© SPRUCE EXTRACT 
wt 

© POWDERED SUPER SPRUCE 
wnt 


© LACTANX 
wut 
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PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
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Austin branded cows at 15%4c. At 
that time, New York packers sold 
Nov. branded steers at 1414c for 
butts and 131%c for Colorados while 
some Oct.-Nov. light cows from Balti- 
more brought as high as 1914c, 
Top price realized by midwestern 
packers for light cows on the current 
upturn thus far has been 19c, an 
lowa packer selling 1,000 Sioux Falls 
production on that basis. 


Small Packers Move 

Large volume of small packer hides 
sold within the past week or 10 days. 
Considerable interest shown again 
early this week for additional sup- 
plies at latest trading levels but 
higher asking prices along with 
Armistice Day holiday tended to re- 
strict trading. 

However, it was confirmed that 
some choice 55-56 lb. avg. midwest 
small packer hides of rather plump 
description, sold at 16c selected fob. 
This price also has been paid for 
50-52 Ib. avg. productions of regular 
quality while some very choice plump 
mostly native steer small packer hides 
of about same average brought up to 
17c, selected fob. 

Latest reported trading in lighter 
small packer hides averaging around 
46 lbs. was in the range of 1614- 


l7c while southwestern productions 
averaging down to 40-42 lbs. brought 
up to 18c flat fob. Sales of heavier 
small packer hides averaging up to 
58-60 Ibs. were reported at 15c 
selected fob and some western produc: 
tions running heavy percentages of 
brands brought |4e selected fob. 

Small packer bulls have had some 
call around 815-Ye fob depending on 
average weights. 

Country Hides Sell 

Several cars of country hides sold. 
Sales of better quality productions 
such as all city butcher hides or 
choice locker-butchers averaging from 
50 to 55 lbs. at prices ranging 13- 
13% flat fob shipping points. ’ 

Regular lots of mixed country all- 
weights containing varying percent- 
ages of renderers and averaging 
around 50 lbs. have received a good 
call around 12-12\%c flat trimmed 
fob, All renderer productions averag: 
ing around 48-50 lbs. wanted around 
11%e flat trimmed fob. In view of 
the demand, the market has been 
very firm with most sellers now in- 
clined to try for more money. 

Glue hides sold higher. A car of 
light No. 3 hides averaging 42-43 lbs. 
sold up to 9%, fob. Country bulls in 
carload lots quotable around 7-714c 


fob. 


Calf and Kip Firm 

Market for big packer calfskins 
showing a firmer undertone; one big 
packer selling 10,000 St. Paul light 
calf at 5c advance or 50c and 10,000 
Green Bay-Eau Claire allweights also 
at 50c, considered 24c up on heavy 
and 5c up on light calf compared 
with previous sales from these Wis- 
consin points. 

Reports that 2,500 big packer St. 
Louis kip sold at 36c but intimations 
this was a resale lot. Nevertheless, a 
Big 2 packer sold 5,000 St. Louis 
overweight kip at 30c. Previous con- 
firmed trading at 3214-28c for north- 
ern and 30-26\%c for southern kip 
and overweights. 

Kip from premium points like 
Evansville last reported sold at 371c 
and Nashville at 4114c. 

Some steady business in small 
packer calf in carload lots around 
3714-40c and some small lots were 
purchased at 32-35c. Late last week, 
one car average small packer calf 
sold at 40c for heavies with a few 
lights at 32c. Small packer kip last sold 
at 26c in carlots and 25c in small 
lots. 

Country calf in carlots selling 
around 19-20c and light skins seem in 
best call around the outside price. 
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Country kip in carlots last brought 
17-17\4c and some sellers now want 
18c. Small lots of both country calf 
and kip traded at 16-17c. 


Horsehide Firmer 

Along with the upturn in beef 
hides, the market for horsehides also 
has firmed up. More interest shown 
in whole stock the past few days and 
several purchases reported of good 
northern slaughterer productions in 
the range of $7.50-8.00 untrimmed, 
fob shipping points. Trimmed hides 
bring about 75c less. 

Top basis, of course, paid for very 
best heavy hides averaging over 70 
Ibs. Several sales of good quality 
northern fronts reported in the range 
of $5.50-5.75. Butts, 22” and up, 
have had a better call in the range of 
$2.00-2.25 and there have been in- 
timations of some choice lots bringing 
premiums. 


Sheep Pelts Up 

Big packers have realized slightly 
better prices in late sales of fall clips 
at $2.75 and reportedly as high as 
$3.00 in one direction while No. 1 
shearlings were sold up to $2.25. 
Mouton fur tanners have shown more 
interest in the above items of late. 
No. 2 shearlings remained quiet and 
unchanged at $1.50-1.60 and No. 3’s 
ranged 90c to $1.00. 

Pullers have paid up to $3.00 or 
slightly better for Nov. packer west- 
ern lamb pelts and mouton fur tan- 
ners reached as high as $3.25 per 
cwt. liveweight basis. Natives are 
quoted 25-35c¢ less. Full wool dry 
pelts brought 30c fob and some sell- 
ers asking 3lc. 

Pickled skins continue to show a 
strong undertone and some sales have 
been reported in the range of $12.00- 
12.50 per dozen for sheep and lambs. 


Dry Sheepskins Quiet 

Only odd lot sales passing as offers 
are small and usually at prices above 
the ideas of buyers here. Shippers 
at origin firm in their views as they 
are making sales to Europe and other 
sources at prices in line with their 
ideas. 

In the hair sheep markets, some 
business developed in Brazil cabrettas 
at $13.25 c&f. for skins running 75% 
regulars and 25% specials. Not many 
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ER FELTS 
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offers received and some shippers 
have firmed up in their ideas. In- 
terest in Nigerians but due to lack 
of offerings, trading has again sub- 
sided. Sellers feel that they could 
still obtain 60c per lb., basis prime 
Kanos, for regular weights and as- 
sortments. Shippers have firmed up 
on Addis-ababa butcher skins. Mom- 
basas, Mochas and dry salted Sudans 
nominal. 

No change in foreign shearling 
markets. Offers lacking as shippers 
realize that at their ideas of value, 
there is little chance of doing busi- 
ness here, especially as buyers have 
been able to keep sup»lied with do- 
mestic skins. 

At the late Australian auctions, 
cables stated that Melbourne sales 
were cancelled while at Sydney, 
48,000 skins were offered with meri- 
nos one to two inch selling unchanged 
to two pence higher, Australian cur- 
rency, new season lambskins were 
firm and all others irregular in buy- 
ers favor. 

Slats slow and nominal as very 
little interest here and due to the 
advances asked by shippers at origin, 
European buyers have withdrawn. 


Pickled Skins Same 
No new developments in foreign 
descriptions due to lack of offerings. 
In the domestic market, prices have 
firmed on latest sales of sheep and 
lambs at $12.50 per dozen. 


Reptiles Spotty 

Not many offers accounting for 
limited sales. Cables reported 5,000 
U.P. bark tanned whips, 4 inches up, 
averaging 41% inches, 60/40 selec- 
tion, sold at 65c while due to price 
differences, Madras bark tanned whips 
have been inactive. Late offers of 
4 inches up, averaging 414 inches, 
70/30 selection, at from 75-78c, as 
to shippers and buyers ideas 72-73c 
while the skins averaging 4°4 inches 
are held at 80c. 

No late offers of cobras while no 
interest in vipers. Alum tanned 
water snakes wanted for fairly prompt 
shipment but few offers received. 
Also, a good demand for Bengal wet 
salted back cut lizards but relatively 
few offers received. Some Agra back 
cuts offered at 28c for 9 inches up, 
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averaging 10 inches, 80/20 selection, 
prompt shipment and buyers ideas 
le less. Wet salted ramgodies held 
at 15c and buyers ideas lec less. 

Brazils slow due to lack of offer- 
ings of back cut tejus. Giboias for 
shipment are held at 55c fob. Some 
trading in chameleons at 17%e fob. 

Siam market continues slow and 
nominal. Some aers and chouyres 
taken by a buyer in order to obtain 
ring lizards, Good demand for the 
latter but few offered and held from 
$1.75 up, as to shippers. 

A little business in crocodiles and 
alligators but not the usual sizes and 
selections, making prices accepted 
meaningless. 


Deerskins Lag 

Tanners seem to be out of the mar- 
ket at the moment and dealers have 
reduced their ideas to around 68c 
fob., basis importers, for Brazil 
“jacks.” Last confirmed sales at 72c 
fob. for Maranhaos, but this cannot 
be duplicated now. Not many offers 
received from origin. 

Occasionally, some combined sales 
are made of Peruvian “jacks” and 
pecearies but as offers restricted, 
sales limited. No offers of New Zea- 
lands and market is nominal at 80¢ 
cif. 

In the domestic market, the season 
for Pennsylvania skins has not opened 
as hunting will not be legal until Dec. 
However, buyers have indicated 
ideas of $1.50-1.75, based on their 
purchases of wet salted western skins 
at $2.00 to slightly higher, as to lots 
involved. 


Pigskins Drag 

Very few sales reported. A fair 
sized quantity of Maranhao-Ceara 
peccaries on spot sold at $1.35 ex- 
warehouse for greys and blacks. Some 
small lots of Peruvian peccaries sold 
for shipment at $1.85 c&f. for greys 
and $1.55 c&f. for blacks. Ecuador 
peccaries sold at $1.40 c&f. for greys 
and blacks. 

Brazils difficult to quote as offers 
lacking. Manaos grey peccaries last 
sold for shipment at $2.05, basis 
manufacturers. Good demand for 
Chaco carpinchos and wet salted 
capivaras but sales lacking. 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


® Assets of Libby Shoe Co., Salem, 
were recently sold at auction for the 
sum of $11,000, according to Atty. 
Frank H. Shapiro of Boston. Creditors 
have appointed Shapiro as trustee. 


® King-Size Shoes, Inc., Brockton 
shoe manufacturer, has retained Ray 
Austrian and Associates, Inc., for a 


EST. 


mail order advertising campaign to be 
placed in leading national publications. 


© Northwestern Leather Co., Bos- 
ton, reports net income for the first 
nine months of 1952 at $170,056 or 
$1.02 per share on sales of $9,426,943. 
This compares with a net income of 
$507,088 equal to $3.05 per share on 
sales of $14,744,827 for the same pe- 
riod last year. 
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® The New England Tanners As- 
sociation has announced establishment 
of an annual $500 scholarship award 
for eligible students in the leather en- 
gineering department of Lowell Tex- 
tile Institute. The award will be 
given generally to employes in the 
leather industry or their sons, accord- 
ing to Dr. Albert E. Chouinard, direc- 
tor of the Institute’s leather depart- 
ment. Officers in charge of the schol- 
arship fund are Charles Cares of John 
Flynn & Son Leather Co., Salem; Rich- 
ard Cox of Cox Leather Co., Peabody; 
and Erskine D. Lord of J. S. Barnet & 
Son Leather Co., Lynn. 


® Laird Schober & Co., Inc., Ha- 
verhill shoe manufacturer, has named 
Dowd, Redfield & Johnstone as its ad- 
vertising agency. Account executive 
is Victor North. 


® Employes of Diamond Shoe Co., 
Marlboro, have agreed to continue un- 
der the current contract between the 
company and the Marlboro Shoe 
Workers Associates. The contract 
will be in effect until Nov. 1, 1953, and 
provides for a wage increase in the 
event the men’s shoe industry in 
Brockton is given one. 


® Edmand Ralphs of Ralphs Engi- 
neering Co., Leicester, England, has 
about completed his visit to the shoe 
trade in the U. S. and Canada after an 
extended visit. While in the U. S., 
Ralphs has paid particular attention 
to new types of shoe machinery devel- 
oped within the past year or two, in- 
cluding a new type folding machine. 
He has been much impressed with a 
new method of molding Goodyear 
Welt insoles, which eliminates all 
channelling, lip setting and reinforc- 


ing. 


© The Worcester Advisory Health 
Board has asked the Public Health 
Commissioner to put new regulations 
into effect governing use of X-Ray 
shoe fitting machines in the cities re- 
tail shoe stores. Machines will be in- 
spected annually and clerks will be 
given full instructions in their use. 


® Fifth Avenue Shoe Corp., Haver- 
hill, formerly Kent Shoe Co., one of 
three women’s shoe factories operated 
by A. S. Beck Shoe Corp., is currently 
celebrating its 13th year of operation. 
Beck operates three factories, two in 
Pennsylvania. The Fifth Avenue plant, 
largest of the three, makes some 5,000 
pairs of women’s shoes per day. 
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Fin ger Tip The individuality of each shoe bottom can now be 


expressed more easily than ever before because the opera- 

C ] n t ro { tor need no longer exert heavy, tiring pressure on the foot 
treadle. This new machine offers much in leveling perform- 

. ance, particularly where fine bottom character is an ob- 
Wat ie th = N EW jective. Thus the quality of each shoe bottom is improved 
while uniformity is not affected by the strength, weight or 


G ‘e) 9) D) Y E A R fatigue of the operator. He is free to concentrate on quality. 
\ 


It is a machine that truly makes modern mechanics and 


{e@) LE LEVELI te) hydraulics the servants of the shoemaker — uses them to 


make easier the art of shoemaking. 

VW NG a| | N 3 The design of the machine makes possible high pro- 
duction even though each shoe bottom may receive in- 
dividual treatment. A cone support reduces last strain 


MODEL Ls) and lower maintenance is possible as cams and clutch 
have been replaced by the hydraulic mechanism in which 
the parts run in oil. 


Your United branch office representative can provide complete details. 





Features That Help Produce 
Finest Bottom Character 


®Uniform pressure 
maintained — can be 
varied by adjustment 
of spring mechanism. 


© Operator can level a 
specific area on any 
shoe as long as neces- 
sary to obtain results 
such as highly defined 
cottage shanks, circu- 
lar ball lines and close 
inside shanks. 


Leveling roll movement hydraulically 
controlled under spring pressure — 
operation of the jack is effortless. 


Meets the need of a machine for 
Goodyear welts, McKays, turns, 
Littleway lockstitch, silhouwelts and 
stitchdowns ... wherever controlled 
leveling is required. 
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New York 


© The Superintendents’ and Fore- 
men’s Association of Greater New 
York will close nominations for new 
officers at its meeting on Friday, Nov. 
21. Elections are scheduled to be held 
during Dec. Officers will take over 
for the 1953 business year. New 
members recently installed were Al 
Block, sales agent, and Eugene Fell- 
ner, superintendent of the House of 
Trimmings; and Charles Cohen, cut- 
Mel-Preston 


ting room foreman of 


Shoe Co. 


® Chilewich Sons & Co., Inc., New 
York hide and skin firm, has an- 
nounced the purchase of the business 
of Samuel Shapiro, Inc., New York 
reptile tanner. 


® Innis, Spieden & Co., Inc., New 
York manufacturer of industrial 
chemicals, has placed its adyertising 
account with Sterling Advertising 
Agency, Inc., effective on Jan. 1, 1953. 


® Miles Shoes, division of Melville 
Shoe Corp., New York, has placed its 


advertising account with Donahue & 
Co., Inc., effective Jan. 1. 


® Ripon Knitting Works has 
opened a New York office av 40 East 
34th St. Harry Cody, Jr., is in charge 
of sales and Edward Callahan in 


charge of the ofhces. 


® Sales of G. R. Kinney Co., New 
York shoe chain, for the first 10 
months of 1952 totaled $32,083,000, 
an increase of 4.8 percent over sales of 
$30,615,000 reported for the same pe- 
riod in 1951. Oct. sales amounted to 
$3,461,000, an increase of 6.4 percent 
over the $3,252,000 reported in Oct. 
19$1. 


® Leather Guild, Inc. of New York 
has opened a new sales office and ware- 
house at 33 East 21st St., according to 
Irving Margulies, president. Head- 
quarters are still located at 52 East 
21st St. 


® The New York Association of 
Younger Shoemen has discussed plans 
to hold a contest for young student 
shoe designers in the New York area, 


according to Maury Delman of Del- 
man, Inc., president of the group 
Elections of new officers will be held 
at a meeting on Nov. 25. 


® Ed-Ver Baby Bootie Co. has been 
organized to manufacture infants’ 
footwear at 119 Wyckoff Ave., Brook- 
lyn. Principals are A. Longo and E. 
Altschuler. 


® Metro Tanning Co. and Metro 
Leather Co. have moved into new 
quarters on the ground floor of 27 
Spruce St. in New York — the former 
U. S. Leather Co. building in down- 
town Manhattan. 


® Leather & Shoe Supply Co., Inc. 
of New York City has moved to new 
quarters at 84-86 Gold St. Sam Stein- 
berg is now owner and operator. 


® Leather will be among the featured 
basic materials to be exhibited at New 
York’s Grand Central Palace next 
June 15-19 at the First Exposition 
of Basic Materials for Industry. A 
comprehensive conference on mate- 
rials, reaching into every phase of 





SOLID 





MYRTAN 


Australian Eucalyptus Extract 


Outstanding Results as a Retan on Chrome 


Smooth Clean Grain 


TANEXCO, INC. 


.549 W. WASHINGTON BLVD. 


Sole Agents 


CHICAGO 6, ILLINOIS 


POWDER 








LEATHER 
YESTERDAY — TODAY — 





COMPOUNDS *> LIQUID EXTRACTS 


PORT 


AMERICAN EXTRACT CO. occ. -. 


LEATHER and SHOES 


November 15, 1952 





product design, development and en- 
gineering, will be held concurrently 
with the Exposition. 


® New York Shoe Trading Co., 
Inc., is moving to new quarters at 142 
Duane St. The concern was formerly 
located at 181 Church St. 


® Shoe Factory Supply Corp. of 
Brooklyn has announced a new line of 
platform materials for the shoe indus- 
try. 


® Steve Shagan, Lloyd Kolmer and 
Dave Tobin are principals in the newly 
established Gerald Handbag, Inc. 
The firm maintains offices at 330 Fifth 
Ave., New York City, and a factory 
in Brooklyn. 


® Riviera Shoe Co. of Brooklyn is 
adding 2500 square feet of production 
space to meet new orders. Sales man- 
ager Ben Goldsmith reports the firm 
will step up production of Mackey- 
Starr shoes to 200 pairs per day. 


® Kukoff Mfg. Co., New York City, 
has introduced a new process on vinyl- 
ite for shoes. The process involves 
the impregnation of multi-neon color- 
ing into the vinylite. 


® Articles for the consolidation of 
Melville Shoe Corp. and Miles 
Shoes, Inc., into Melville Shoe Corp., 
have been filed with office of the 
secretary of state in Albany. Capital 
stock is listed at $18,500,000 with 


150,000 shares of preferred $100 and 
3,500,000 shares of common $1. 


®@ Shoe Factory Supply Corp. of 
Brooklyn has announced it is offering 
a new line of platform materials for 
the shoe industry. 


®@ Joseph Harrington, assistant re- 
search director of United Shoe Ma- 
chinery Corp., discussed the principles 
of shoemaking in a talk given last 
week before the New York Univer- 
sity School of Retailing. Harrington 
also spoke on the effects of various 
materials on the shoe. 


® Creditors of P. & D. Leather 
Finishing Co., Inc., New York 


leather finisher and jobber, have agreed 
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Remblocks and bill us at prices shown: 
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This Amazing New 5” Cutting Block 
is made of a self-healing rubber plastic com- 
position that is guaranteed to give you best 
cutting results, Remblocks wear evenly, re- 
quire no undermounting. USE COUPON to send 
your order direct to Remington or see our 
representatives: Joseph E. Knox & Co., Lynn, 
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Here’s the perfect gift for 


| Ghoeman’s 


‘ A NEW BOOK 


: by Harold R. Quimby 


Secretary 





‘la 





National Shoe Mfrs. Assn. 


author of 


“Pacemakers Of Progress’’ 





115 FUN-PACKED PAGES 


CARTOONS ¢ VERSE ¢ CLASSICAL EXCERPTS 





Soft-Cover Edition — $1.50 a copy 
(over 6 copies, $1.25 each) 


Ww 


w Hard-Cover Edition — $2.50 a copy 
(A limited number of these — first 
come, first served — autographed.) 
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anyone in the industry 


Holiday 


Yes, here's the perfect Christmas gift for you to give to : 
your executive and supervisory personnel. Not only will : 
they (and their families, too) find it wonderfully enter- : 
taining, but SHOEMAN’S HOLIDAY will serve a variety ' 
of practical purposes. For example, an excerpt or verse 
may be taken from the book when preparing a speech or 
talk; or to spice an article for publication; or use as con- 
versational material with friends or business associates i 








8 aS tae eee rtgar ae 5 at 


or acquaintances. 


Just fill in the coupon below and attach it to a list of the 

names and addresses of those to whom you want us to 

send this highly entertaining book about our own industry. 

And remember ... in lots 

CRS Oe OUD COPTURTIO IR onc siese enicnntncilaiiiaeaniesiaaaieniuumaailanaes “ 

is only $1.25 per copy. If RUMPF PUBLISHING CO. 

you send your order now, 300 West Adams St., Chicago 6, Ill. 

SHOEMAN'S HOLIDAY will 

reach your friends BEFORE | 

CHRISTMAS—AND THERE | 
| 
| 
| 
\ 
| 
| 


hard-cover 


Pent sie edition of 


Send me__ _.copies of the 


Shoeman’s Holiday. Enclosed is check to cover payment. 


WILL BE NO CHARGE FOR name stem: 
MAILING. Address ss 
City State a 
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ADRIAN 
X-RAY 
Shoe 
Inspector 


Visual fluoroscopic inspection—no finger- 
tip searching to locate sharp tack points. 
Shows entire shoe interior, shank, staples, 


at a glance. 


Faster—one employee with Adrian X-Ray 
ean do the work of two using other means, 
Easy—requires no training to operate with 


expert efficiency. 


No Installation Probiem 
tained unit on castors 
for easy location uses 
ordinary 110 volt, A. C. 
current only 30” x 30” 
floor space. 


Class A, Cabinet Tupe 
Unit Totally enclosed, 
totally protective. Built 
to American Standards 
Ass'n. Specs. 
Guaranteed 

right or leased. 


Full details on request 


Sold out- 


One self con- 


M. B. ADRIAN & SONS X-RAY CO 


352 E£E WARD ST 


MILWAUKEE wis 





Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sae Paulo, Brazil 

















to a 30 percen: cash settlement, it is 


reported. Liabilities are reported at 


$15,000 and assets at $13,300. 


Connecticut 


® Style Footwear Co., Inc., Nor- 
walk, has enlarged its manufacturing 


facilities by adding more loft space. 


Maine 
® Eastland Leather Co., Inc., has 


filed incorporation papers for the man- 
ufacture of leather goods. Pauline‘R. 
Mackin is listed as president and Ben- 


Berman as treasurer and 


jamin L. 


clerk. 


© Belgrade Shoe Co. is reported 
making progress on its new one-story 
plant in Auburn. The plant will pro- 
vide approximately 40,000 square feet 
of floor space. Ic is expected to be 
completed sometime during the com- 


ing winter. 


® Bangor Shoe: Mfg. Co. will 
shortly open a new plant in Eastport, 
according to Mac Lacritz, president of 
the Bangor firm. Lacritz said the new 
firm expects to employ scme 50 work- 
ers at the start with a goal of 200 by 


Spring. 


® The Maine Vocational Rehabilita- 
tion Division reports that Viner Shoe 
Co., at Bangor, has hired more than 
1,000 physically handicapped persons 
over a period of several years and con- 
tinues to call for more. The company 
says production standards of these 


workers are extremely high. 


® Knapp Bros. Shoe Mfg. Co. of 
Brockton is reported planning to open 
a branch factory in Lewiston, Me. 
Details have not been disclosed as yet. 


Pennsylvania 


® George H. McNeely, Jr., presi- 
dent of McNeely & Price Co., Phila- 
delphia kid leather tanner, was guest 
speaker at the second fall meeting of 
the Delaware Valley Tanners Club 
held Thursday evening, Nov. 13, at 
Kugler’s Restaurant in Philadelphia. 
McNeely spoke on “Raw Stock.” 
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® Roy-Fisher Shoe Corp. has been 
organized to manufacture footwear in 
Lebanon. ‘fhcers are Roy F. Wolf- 
skill, president; Naomi Kiphorn, vice 
president; and Carl Epstein, treasurer. 


® The Mercersburg Tannery Division 
of Loewengart Co., Brooklyn tanner, 
has made a “voluntary contribution” 
to the Pennsylvania Fish Commission 
to offset the cost cf replacing fish 
killed by pollution. The tannery has 
also pledged to restrict production to 
prevent a recurrence of the incident, 
according to the Pennsylvania State 
Justice Department. 


Texas 


® Zimmerman’s Inc., San Antonio 
retail shoe chain, is reported to have 
been purchased by The Guarantee 
Shoe Co., Inc., also of San Antonio. 


New Hampshire 


® Buskens Inc. of Manchester has 
announced the appointment of Lin- 
coln W. Wolfson as Director of Mer- 
chandising and Market Research. 
Wolfson has a wealth of experience in 
the shoe field. 


® A fire which broke out recently in 
the boiler room of the Hubbard 
Shoe Co. plant in East Rochester was 
quickly brought under control and 
caused little damage. Operations were 


not interrupted. 


®@ Approximately 400 workers were 
laid off in New Hampshire shoe fac- 
tories during the past Sept. because of 
curtailed production schedules to per- 
mit style changes and order taking, 
the State Division of Employment Se- 
curity reports. The setback was only 
“temporary,” according to the report, 
which adds that “available informa- 
tion seems to indicate that the seasonal 
change of the present period will re- 
sult in a loss of product'on hours which 
will be reasonably low in comparison 
to past experience. The demand for 
skilled workers in several occupations 
in shoe factories is strong and a short- 
age exists for certain highly-skilled 


operators. 
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*The Puffer or Swell Toad Fish sometimes 
called the Balloon Fish (Tetraodontdae 
family) can inflate its abdomen to gro- 

tesque proportions. 


UNITED LAST’S New Finish Controls Last 
Shrinkage and Swelling For Better Shoemaking! 





ALL SEVEN UNITED LAST COMPANY 
BRANCHES HAVE FACILITIES FOR 
APPLYING SLIDE-O-GLAZE 


AUBURN, MAINE ROCHESTER, NEW YORK 


LAWRENCE, MASSACHUSETTS ST. LOUIS, MISSOURI 
BROOKLYN, NEW YORK MILWAUKEE, WISCONSIN j 
MONTREAL, CANADA 


For complete information write or call United Last Company, Boston, or your nearest 


UNITED LAST COMPANY 


BOSTON, MASSACHUSETTS 
‘‘Slide-O-Glaze’’ — Lasts for the work life of the last 
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Canadian 
Notes 


® Production of Leather Footwear 
in Canada for the first seven months 
of the year showed gains in practi- 
cally all categories, the Canadian 
Government reports. The only classi- 
fication to show a loss was youths’ 
footwear. Total output for the pe- 
riod was 20,149,422 pairs. 





@ John Sinnott, MP for Springfield, 
Manitoba, is asking the Canadian Par- 
liament to appoint a special Senate- 
Commons Committee to probe reasons 
for the present high cost of living in 
Canada, including the high cost of 
footwear. 


® Canadian Government statistics 
show that out of every $100 spent by 
the average Canadian family on cloth- 
ing, much more is spent for women’s 
wear than men’s, with a total of $14 
per $100 spent on footwear for the 
entire family. 


® Canada’s shoe factories are re- 
portedly stepping-up production to 
accommodate demand. A_ general 
pickup in retail shoe business over the 
country has encouraged shoe mer- 
chants to carry larger stocks. 


®@ A new company, backed by Euro- 
pean interests, is opening a new plant 
at Holyrood, Newfoundland, for 
the production of rubber footwear and 
other products. Cost of the plant is 
reported at over $2 million with half 
of this sum on loan from the Govern- 
ment of Newfoundland on a 10-year 
basis. Construction is expected to be- 
gin immediately with the plant ex- 
pected to begin operations within the 
next seven months. 


®@ Employes of the Merchants Foot- 
wear plant of Dominion Rubber Co., 
Kitchener, Ont., voted recently in 
favor of strike action to back up de- 
mands for a 20 cents hourly wage in- 
crease. The vote is subject to the 
approval of the union’s international 


executive board. 


® Agnew-Surpass Shoe Stores, 
Ltd., Brantword, Ont., footwear man- 
ufacturer and chain store operator, has 
declared a dividend of $3.45 per share, 
totaling $1,390,156, payable Dec. 1 
to common shareholders of record 
Nov. 7. 


® In contrast to a continuous de- 
cline for the previous four months, 
Canadian Government reports value 
of shipments of leather footwear 
across nation increased sharply to 
134.6 in Aug., 1952, against 108.9 
in July, though still below the 169.1 
in Aug., 1951, based on 1947 being 
100. However, value of inventories 
continued to drop, reaching 158.3 in 
Aug. against 161.5 in July and 203.6 
in Aug., 1951. Value of shipments 
of leather tanneries reversed declining 
trend of previous month by rising to 
64.9 in Aug. against 56.2 in July but 
still below 71.7 in Aug., 1951, with 
value of inventories rising to 102.1 in 
Aug. against 102.0 in July, though 
below 168.8 in Aug., 1951. 


® Western Chemicals, Ltd., will 
build a new $3 million plant at Du- 
vernay, about seven miles east of Ed- 
monton, Alta. The plant is expected 
to be in production by next summer. 


® The Canadian Government re- 
ports production of footwear with 
soles other than leather totaled 1,454,- 
646 pairs in July. This brings total 
for the first seven months of 1952 to 
13,236,336 pairs. 


Deaths 





Henry S. Lawrence 

. 77, retired shoe foreman, died 
recently in Rochester, N. H., after a 
long illness. A veteran of the shoe 
manufacturing business, Lawrence was 
employed for many years as a foreman 
at the Thomas G. Plant Co. in Jamaica 
Plain, Mass., and previously with Plant 
Bros. He moved to Rochester in 1922 
and was employed by several shoe 
firms there. He was with H. O. Ron- 
deau Shoe Co. until his retirement 
four years ago. Surviving are his wife, 
five sons, three daughters, 12 grand- 
children and one great-grandchild. 


John T. Hollis 

. 76, shoe executive, died Nov. 2 
after being stricken with a heart 
attack at his home in Hingham, Mass. 
A prominent South Shore businessman 
and banker, he had been former presi- 
dent of Cushman-Hollis Shoe Co, 
Hollis was a well-known yachtsman 
and sportsman and active in many 
yachting clubs throughout the area. 
He leaves his wife, Nettie; a son, John 
R., and a daughter, Mrs. Elizabeth 
Richmond. 


|]. J. Kaufherr 


79, leather manufacturer, died 
recently at Orange Memorial Hospital, 
Newark, N. J., after a five-day illness. 
He had been suffering from a heart 
ailment for several years. A native of 
Germany, Kaufherr came to the U. S. 
at the age of 19 and entered the 
leather business. He was co-owner of 
the former Kaufherr & Siegel Co., 
Newark leather firm, and more 
recently was sales representative in 
the area for Charles Nieder Leather 
Co. of Newark. He leaves his wife, 
Jennie; and a sister, Mrs. Bertha Abt. 

(Other Deaths on Page 42) 








AJAX MACHINE CO. 


WHO'S THE BOSS—YOU OR THE STITCH? 


When stitching is costly, irregular in quality and performance, the stitch is boss over you. Turn 
the tables and scientifically control that work by adopting 


“CONTROLLED STITCHING" 


170 Summer St., Boston, Mass. 
Catalog on Request 


Call Liberty 2-8684 
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TANNING COSTS 


(Concluded from Page 8) 


can be adapted to small and medium- 
sized tanneries that will aid manage- 
ment in the planning and control of 
their business. The consideration of 
expense before it is incurred is the 
first step and a necessary one to its 
elimination if it can be avoided. The 
comparison of budgets with actual 
results can be a directional finder to 
point out the department in your 
business that needs tightening. 
Finally, a word of caution on Lifo. 
As an industry that was one of the 
first to adopt Lifo, we owe a debt of 
gratitude to the council for the ener- 
getic and effective way that the in- 
dustry’s case was presented to the 
Treasury Department. We have 
avoided inventory profits and_ the 
thinking that stems from inventory 
profits in a period when taxes were 
extremely high. Lifo served us well 


in those years. 


Delusion in Lifo 


But there is a delusion in Lifo on 
a falling hide market. Realizable 
values disappear even though books 
are protected against loss. The rapid- 
ity with which hide costs go down 
when the Lifo base is large can con- 
ceal operating losses for a short pe- 
riod when moves should be made to 
reduce other operating expenses of 
the business. 

But regardless of the method used 
to create bookkeeping for hides, the 
tanners I have talked with are keenly 
aware that the costs of replacing each 
component part of the leather they 
sell are the costs they want to know. 
The continuation of their business 
is uppermost in their minds and the 
dollars they have as a result of their 
sales whether LOOc. 50c or 30c¢ dol- 
lars are all they have to replace with. 

I have tried to summarize for you 
very briefly a few of the areas where 
costs are getting specialized treat- 
ment by tanners. Keep your cost de- 
partment informed of your decisions, 
on your changes in process, and they 
will repay you with practical and 
accurate data that will guide you to 
financial success. 

END 
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Open end Welt and Lace Cutting Machine 
for cutting 
STRAPS and SPECIALTIES 
FELT STRIPS LACE LEATHER 
HASKELL—HALL, INC., 36 Webb St., Salem, Mass. 


WELTINGS BELTING 
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SALES APATHY 
(Concluded jrom Page 10) 


Now, one thing appears to be cer- 
tain. The creation or intensification 
of “seasonal” clothing, footwear in- 
cluded, does not necessarily increase 
the production or per capita con- 
sumption of shoes and clothing in the 
men’s field. The increasing use of 
casual and sport clothing for men 
has evidently been achieved at the 
sacrifice of dress clothing, of men’s 
conventional suits. We know this 
definitely to be a fact in men’s foot- 
wear. The great popularity of men’s 
warm weather footwear in the past 
few seasons—the mesh, perforated, 
woven, etc., types—has resulted in 
no extra pairage sales as hoped. That 
is, total shoe output at the end of the 
year has shown no rise, as is clearly 
indicated by the unbiased statistics. 

On first glance it does seem that 
when it comes to clothing. shoes in- 
cluded, the adult male has what might 
be called a “sales or consumption 
saturation point.” He buys so much 
and no more. If he indulges in a 
“new” type of clothing item he does 


sv at the expense of some other cloth- 
ing item in his wardrobe. 

Does this mean that there is little 
or no hope of raising output, sales 
and consumption of men’s clothing 
items? Not at all. But it does indi- 
cate that the men’s shoe industry. 
along with the men’s clothing indus- 
try, is faced with a big educational 
and promotional job if these markets 
are to be expanded. If the producers 
and sellers of men’s clothing items 
assume the let-nature-také-its-course 
attitude, they may as well be resigned 
to the sales and consumption inertia 
that has existed in the men’s apparel 
field for many years. 

From the opposite standpoint, how- 
ever, a long-range educational and 
promotional program can very defi- 
nitely create a more favorable picture 
for the future. And whereas the prob- 
lems of the men’s clothing industry 
and the men’s shoe industry are al- 
most identical, it seems inevitable 
and logical that they team up to do 
the job together.  Bluntly, there 
ought to be set up a joint committee 
from both industries to analyze and 
tackle the program. 

One thing stands cut graphically. 
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The “educationai” program will have 
to start with the boys and youths. 
From 1922 to 1929 the annual out- 
put of boys’ and youths’ shoes av- 
eraged around 22,000,000 pairs. In 
the five-year period 1947-51 the av- 
erage annual output of these shoes 
has been around 16,500.000. pairs-— 
despite a vast increase in the popu- 
lation of this group. More graphi- 
cally, per capita consumption of 
boys’ and youths’ shoes in the 1922-29 
period averaged around 1.90 pairs 
annually. In the 1947-51 period it 
had dropped to an annual average of 
1.35 pairs—despite a substantial in- 
crease in per capita income, or the 
ability to buy more goods. 


Lack of “Education” 


The failure to “educate” boys and 
youths regarding footwear—to make 
them more style-conscious or shoe- 
conscious—obviously sets the stage 
for continued apathy toward foot- 
wear when adulthood is reached. It’s 
simply a transition from the footwear 
lethargy of youth to that of adult- 
hood. 


Incidentally, the recent convention 
of the men’s clothing industry was 
devoted in part to boys’ and youths’ 
clothing. The speakers of this sec- 
tion voiced deep anxiety about the 
failure of the industry to make these 
youths — style-conscious and thus 
groom these minds for increased con- 
sumption of clothing in adulthood. 
Here again the clothing and shoe in- 
dustries share a basic, common prob- 
lem. 

It becomes obvious. therefore, that 
this perennial problem of consump- 
tion, output and sales of men’s shoes 
has deeper and stronger roots than 
have been suspected. The solution 
is not, as some believe. to merely 
create more styles, or more frequent 
change of styles. This has been done 
without success —and in some in- 
stances even causing a decline in 
over-all annual pairage. 

It all perhaps boils down to a state 
of mind—one that begins in early 
youth and continues, with little 
change, into adulthood, in matters 
dealing with clothing. All states of 
mind are created, either deliberately 
or by accident. This particular state 
of mind—the male attitude toward 
clothing and footwear—was evidently 
created by apathy on the part of the 
makers and sellers of these articles. 
But there is no reason why a new 
state of mind cannot be created by 
deliberate plan with a deliberate oui- 
come or result in view. 


November 15, 1952 





CLASSIFIED ADVERTISING 








Contract Tanner Wanted 
FOR STRAP LEATHER hould . bellies 
Wanted and For Sale * y 7 <* "Ganisaee heok ed oa 


butts) from the raw 
foot and capacity 
Address L-7 


F S | c/o Leather and Shoes 
or sale 300 W. Adams St 
UPHOLSTERY LEATHER PIECES. Sorted to Chicago 6, Ill 
your specification Satisfaction guaranteed 


Any quantity. All year round 
Central Mercantile Co Help Wanted 
1855 Milwaukee Ave 














Shoe Manufacturer 


A SUBSTANTIAL, successful women's 
shoe manufacturer, located Ohio- 
Indiana area, has a fine opportunity 
for a young manufacturing executive. 
The individual must be under 40 years 
of age and thoroughly schooled in all 
phases of shoe manufacturing from 
the pattern room to the finishing de- 
partment. Write fully and confidentially 
to L-2, ¢/o Leather and Shoes, 300 
W. Adams St., Chicago 6, IM. 








Chicago 47, Ill 


Agents EXCEPTIONAL 
TOP CLASS AGENTS required for different | OPPORTUNITY 


sections of the U.S.A. For the sale of English 
Chamois Leathers. State commission and full 


details to! |_| PRODUCTION MAN FOR LEAD- 
MONA CHAMOIS COMPANY ING SLIPPER AND SLIPPER 


62A Athol Street 


DOUGLAS, 1.0.M., U.K SOCK MANUFACTURER IN 


NEW YORK TO TAKE FULL 
Cash B f AllG f 
* wer 2 laa CHARGE OF PRODUCTION. 


a Horse re: beg bys COMPO EXPERIENCE ESSEN- 
orse an Cattle Tai air 
Mane Hair Hog Hair TIAL. UNUSJAL OPPORTUNITY 


KAISER-REISMANN CORP 


230 Java St., Brooklyn 22, N. Y FOR RIGHT MAN. WOULD 
Telephone: EVergreen 9-1032-3 
CONSIDER PARTNERSHIP. 
Machinery Wanted WRITE FOR INTERVIEW GIVING 
|5'or @ Korrest Measuring Machine, motor | | FULL PARTICULARS OF EXPERI- 
en Address K-18, ENCE. 


c/o Leather and Shoes, 
300 W. Adams St.. Address Y-9 


Chicago 6, Il c/o Leather and Shoes, 
20 Vesey St., 
Wanted New York 7, N. Y. 


Top Grain Leather Upholstery Large Pieces 
Tan, russet, red, yellow, green, black and 








Situations Wanted 





Salesman 


Well-acquainted New England shoe manufac 
turing trade. Good fo lowing Available soon 
Upper leather’ preferred Write Box Y-S 
leather and Shoes, 10 High St Boston 10 
Mes 











brown Morocco or pin seal goat pieces. Natural 
russet calf pieces. Large. Need large quanti- 
ties. Address L-4, c/o Leather and Shoes, 


300 W. Adams St., Chicago 6, IN. Pattern and 





. 
PROPOSALS FOR MATERIAL, ETC Production Man 
U. 8. Government Printing Office 
Washington, D. C., November 4, 1952 EXPERIENCED PATTERN AND PRODUC- 
Sealed proposals will be received at this office TION MAN with know-how on Rubber Outer 
until 10 o’clock a.m., November 19, 1952, 
E.S.T., for furnishing Leather, Book Cloth, 
Gold Leaf, and other material for the public ‘ 
printing and binding to the Government Profit- ‘This: ls ‘a’ Gila; OPpRRIRIY: foe the: Sat HER 
ing Office during the term of 6 months be- Top Salary 
ginning January 1, 1953. The right to reject 
any and all bids and to waive defects is re- Address L-3, 
served. Detailed schedules of the materials, c/o Leather and Shoes, 
etc., required, accompanied by blank proposals 
and giving the regulations with which bidders 300 W. Adams St., 
must comply, may be obtained by addressing Chicago 6, Ill 
JOHN J. DEVINY, 
Public Printer 


Foot wear. 


Tanner Wanted 


MUST BE COMPLETELY FAMILIAR with 


Contract Tanner Wanted 


FOR COW-STEER-BULL-BELLIES from the machinery handling of men, and vegetable 
raw or pickled stage into vegetable leather. process. Medium sized Mid-western tannery 
Indicate best price for steady mass production nt hes at s 

Write giving details 
all year round orders 





Address L-5, Adarene: 128 
c/o Leather and Shoes c/o Leather and Shoes 
300 W. Adams St 300 W. Adams St 
Chicago 6, Il Chicago 6, Til 














Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


MAJID AHMAD ROAD KANPUR, INDIA 
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SHOE CEMENTERS 


Practical for 

SOCK LININGS — VAMPS — 

BOX TOES — INNERSOLES — 
LININGS — HEEL PADS 


7” & 11" FREE 
WIDE TRIAL 
Speedy! Versatile! Efficient! Schae- 
fer Cementers completely and uni- 
formly latex die-cut pieces of leather, 
cloth, faille, leatherette, fibre and 
paper. Convenient. Patented. Quick 

disassembly for cleaning. 


SCHAEFER MACHINE CO. 


57 Carbon St., Bridgeport, Conn. 


New York City—LE-2-2010 
PHONES: Bostun—ARlington 5-809 
Bridgeport 68-2250 
Agents in principal cities 











SPECIAL MACHINERY FOR 
WELTING ¢o' 
RANDS 
HEELS 2 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS. 


<9 











Coming Events 


Deaths 


Index to Advertisers 





Nov. 9-12, 1952 Spring Shoe Show, 
The Southwestern Shoe Travelers Associ- 
ation, Hotels Adolphus, Baker and South- 
land, Dallas, Texas. 


Nov. 16-19, 1952 —- Parker House Shoe 
Show, sponsored by Boston Shoe Travelers 
Association. Parker House, Boston. 


Nov. 30-Dec. 4, 1952—Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sp ed by National Asso 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Assaciation. 
Hotels New Yorker and McAlpin, New 
York. 





1953-Allied Shoe Products 
Hotel Belmont-Plaza, 


March 2-4, 
and Style Exhibit, 
New York City. 


March 3-4, 1953 —- Showing of American 
Leathers for Fall and Winter, 1953. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 9-10, 1953 
Tanners’ Council of America, Inc. 
Raton Club, Boca Raton, Fla. 


Spring Meeting of 
Boca 


April 19-22, 1953-—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association in leasing St. Louis hotels. 


April 26-28, 1953—-Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 


August 17-19, 1953--Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953--Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


Oct. 26-29, 1953-—National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 





























Frank J. Winter 

. 59, shoe pattern executive, died 
Oct. 29 at his home in Ferguson, Mo., 
after a prolonged illness. He was presi- 
dent of Conaway-Winter, Inc., St. 
Louis shoe pattern firm, Well-known 
throughout the midwest shoe trade, 
Winter had been active in the shoe 
pattern business for many years. He 
leaves his wife, Mathilda; a son, Frank 
J., Jr.; and two daughters, Mrs. Louis 
J. Schaefer and Mrs. R. B. Tilney. 


G. Joseph Whitehouse 

. 81, shoe executive, died Nov. 6 
at the home of his son, Arch White- 
house, in Elizabeth, N. J. He was for 
many years associated with Johnston 
& Murphy Shoe Co. in Newark and 
was well-known by shoe and leather 
executives throughout the area. His 
son was former sports editor for the 
Elizabeth Daily Journal. Whitehouse 
was a native of England and came to 
the U. S. in 1904. Surviving are 
another son, three sisters and a brother. 


H. R. Barton, Sr. 

. 66, shoe wholesaler, died Nov. 3 
at a convalescent home in Kansas City, 
Mo., after a long illness. A lifelong 
resident of Kansas City, he had been 
associated more than 20 years ago with 
his father, Kemper L. Barton, Sr., and 
brother, Kemper L. Barton, Jr., in the 
former McElwain-Barton Wholesale 
Shoe Co. Surviving are a son, two 
daughters; a sister and brother. 


Erhardt A. Weiss 

. 85, hide and tallow jobber, died 
recently at Evergreen Convalescent 
Home in St. Louis after a long illness. 
He was active in the hide and tallow 
business around the St. Louis area for 
many years before retiring due to ill- 
ness. Surviving are seven sons, 11 
grandchildren and one great-grand- 
child. 

(Other Deaths on Page 38) 


Look, John, one has a fife, one a 
drum, the other a headache... 


because he didn't fatliquor with 





oils from Salem Oil & Grease Com- 


pany to help make better leather. 
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Adrian, M. B., & Sons X-Ray Co. 

Ajax Mch. Co. 

Amalgamated Leather Cos., Inc. 

American Cyanamid Co., Industrial 
Chemicals Div. 12 and 13 

American Extract Co. ; 

American Hide & Leather Co. 

American Thread Co. 

Arkansas Co., Inc. 

Armour Leather Co. 

Armstrong Cork Co. 


Bostock, Thomas & Sons 
Brown Co. 


Campello Shank Co. 
Crompton-Richmond Co., Inc. 


Eastern Tanneries Ltd. 

Eberle Tanning Co. ee 

England-Walton Div., A. C. Lawrence 
Lea. Co. : 


Gudebrod Bros. Silk Co., Inc. ae 


Harvard Coated Products Co., Inc. .. 
Front Cover 

Haskell-Hall, Inc. . ae 

Huyck, F. C. & Sons ; ae 


Independent Die Co. 
Kean, Fred F., & Associates 


Lichtman, J., & Sons 
Lincoln, L. H., & Son, Inc. 
Lloyd Laboratories 

Los Angeles Tanning Co. 
Lynn Innersole Co. 


Manasse-Block Tanning Co. 


Ohio Leather Co. 
Ormond Mfg. Co. 


Quirin Lea. Press Co. 


Remington Products Co. 
Robeson Process Co. 
Ross, A. H., & Sons Co. 


Salem Oil & Grease Co. 
Schaefer Mch. Wks. 
Schlossinger & Cia, Ltda. 
Seton Leather Co. 

Split Sales Inc. 


Tanexco, Inc. aS 
Taylor, Thos., & Sons, Inc. Back Cover 
Thompson Shoe Products, Inc. cakes te 
Trask, Arthur C., Co. ee 


United Last Co. 37 
United Shoe Machinery Corp. 9 and 31 
United Stay Co. 22 


Young, J. S., Co. 39 





THE only suc- 

cessful press 

that prepares | 

Sole Leather 

for drum Sole 

Leather tan- 

ning, extract- 

WRINGER ing and oiling. 

Also prepares both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. | 


Olean, New York 
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some QHOL PROBLEMD 


NYLON Thread Has So 


Contribution Of Nylon Thread 


There is no doubt — as most shoe manufacturers know — 





that nylon thread can contribute a great deal to the making 

of better shoes. And shoe manufacturers today are devoting 
considerable effort to discovering which seams sewn with nylon 
will best accomplish this purpose. 


No Ready-Made Answers 


Unfortunately, there are no ready-made answers. Probably 
the best procedure for a manufacturer to follow is to work closely 
on his specific problems with a reputable manufacturer of 
nylon thread who can contribute sqund scientific and practical 
information on the construction and characteristics of the 
various types of nylon thread as well as the experiences of a 
wide variety of shoe manufacturers. Here, for example, are 

a few situations in which nylon thread has been 

extremely helpful according to data 

assembled by The American 

Thread Company: 


cessful jr 
allure. 


These are a few 
instances among the many in which 
nylon has helped solve a perplexing shoe R ; CA Nl 


CEAM NMGINEERING manufacturing problem. Your American 
— tha COMPANY 


Thread Company representative will be 
Seam Engineering is an individual- 260 WEST BROADWAY, WN. Y. 


ized service performed in the labo- glad to tell you how nylon thread 

ratories of The American Les ng 

Company. It provides manvufac- i! 

turers with recommended thread om help ¥oe with yours. 

size, recommended thread quality, 
ded thread inoti 

recommended stitches per inch. 





Branches: Chicago * Dallas * Los Angeles * Philadelphia 
Newton Upper Falls, Mass. * St. Louis * San Francisco 








maneeaial a CTICAL 


~ SMUGOR 


Again and again SHUGOR proves to 
be the key factor in fitting and selling 
footwear. These dainty styles, featur- 
ing ingenious stripping, are prac- 
tical to fit and to sell, 
SHUGOR at the top heel-line 
adjusts the entire pattern to 


the foot. 


because 


TAVLORED-TO-FtT (R) 


Foc Style and Fit Suggestions, Contact 
THOMAS TAYLOR 


Novelty stripping by 
GAYWOOD MFG. CO. 
of St. Louis 


PR. 1952 
THOMAS TAYLOR & SONS 


SONS HUDSON MASSACHUSETTS 





